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A Study of Factors Affecting Consumers' Purchase Decision on Wooden Furniture
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Abstract

The objective of this research was to study the significance level of factors influencing

consumers’ purchase decisions on wooden furniture products in Bang Sue District, Bangkok.
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These factors included product attributes, pricing and value, and marketing and service
aspects. The sample group consisted of 400 consumers residing in Bang Sue District. A
questionnaire was used as the data collection tool, and the data were analyzed using
descriptive statistics, namely mean and standard deviation. The results revealed that the
marketing and service factors were considered the most significant, followed by pricing,
value, and product attributes. The findings of this study can serve as a guideline for
developing effective marketing strategies and improving services for entrepreneurs in the
wooden furniture industry.

Keywords: Importance levels, Wooden furniture, Purchase decision
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