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Abstract
This research was aimed to (1) to study the level of the 7Ps marketing mix and consumer
decision-making regarding residential housing purchases, and (2) to examine the influence of the

7Ps marketing mix on the decision to use metal sheet roofing for house resident in Chiang Rai.
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This quantitative study employed a sample of 385 consumers selected through purposive
sampling. The research instrument was the questionnaires. Percentage, mean and standard
deviation and Pearson Product Moment Correlation Coefficient were used. The results indicated
that the overall level of the marketing mix was high. Among the components, price, process,
promotion, place, and people received the highest ratings, while physical evidence and
product were also rated highly. Similarly, the overall level of consumer decision-making was
high, with information search, post-purchase behavior, and evaluation of alternatives received
the highest ratings. The 7Ps marketing mix was related to the consumer decision-making at a

statistical significance level of 0.01.
Keywords: The 7Ps Marketing Mix, Decision-Making
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