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Abstract

The objectives of this research were 1) to study the marketing mix and consumers'
purchases selection of hand tools and DIY supplies through online channels in Bangkok area, 2)
to study consumers' purchases selection of hand tools and DIY supplies through online channels
in Bangkok area classifieds by demographic factors, and 3) to study influencing of the marketing
mix to consumers' purchases selection of hand tools and DIY supplies through online channels in
Bangkok area. 400 samples were selected from consumer who purchased tools and DIY

equipment online in Bangkok over the past year randomized by purposive sampling method. The
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questionnaires were used for data collection. Percentages, mean, standard deviation, one-way
analysis of variance and multiple regression analysis were used to analyze data. The results
showed that (1) the consumer in Bangkok area with different demographic factors including gender,
age, education, income, and occupation was not found significant different on purchases decision
process of hand tools and DIY supplies through online channels, and (2) The marketing mix (7Ps)
including product, price, promotion, and process had significant influencing purchases decision

process of hand tools and DIY supplies through online channels with .05 statistics level.
Keywords: Marketing Mix (7Ps), Decision-Making Processes, Hand Tools and DIY Supplies
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