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Abstract

This study investigates the influence of personal characteristics and marketing mix
factors on tourists’ decision-making to visit Thailand, focusing on tourist attractions in Bangkok.
Specifically, the study examines how gender, age, marital status, education level, occupation,
and monthly income, along with different types of tourist attractions, impact travel decisions.
The research also explores the effects of the marketing mix elements—product, price, place,
promotion, people, process, and physical evidence—on tourists’ choices. A total of 400
responses were collected through an online questionnaire distributed to tourists visiting
Bangkok. The research instrument was a structured questionnaire. Descriptive statistics,
including percentage, mean, and standard deviation, were used to analyze the data.
Hypothesis testing was conducted using independent samples t-tests, one-way ANOVA, and
Pearson’s correlation coefficient at the 0.05 significance level. Results indicate that the
majority of respondents were female (50.5%), aged 21-30 years (42.8%), held a bachelor's
degree (58.8%), and worked in government or private sector enterprises (45.8%). Most were
single (59.8%) and reported a monthly income between 10,001-20,000 baht (40.0%). The
findings reveal that both personal factors and the seven elements of the marketing mix

significantly influence tourists' decisions to visit tourist destinations in Bangkok.

Keywords: Decision making, Marketing mix factors, Tourism, Tourist satisfaction, Accessibility

to tourist attractions
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