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&#ค? 0Nอ  
�2#06�12/4�1"Q�ค#1Q��5Q!5/1��8�#02�ค์N�7Pอ (1) N�7Pอ06�12N�#5"�N�5"�#0ห/N2��ั��1"2N/��8คค%�1��2#

�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� (2) N�7Pอ06�12N�#5"�N�5"�#0ห/N2��$�4�##!�2#�อ�หOอ��1��1��2#
�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� O%0 (3) N�7Pอ06�122N/��#02!�2��2#�%2��5P2N��%�Nอ�2#�1�24�Q�N%7อ�
�อ�P#�O#!��2�N%O� N�็��2#/4�1"N�4��#4!2� P�"Q�OO��2อ��2!�1��%8N!�1/อ"N2��5PN�็��#0�2��Q��#0N�0
R�" อ2"8 18 �ี�6Q�R� P�"�2#28N!O��R!Nค3�6��6�Pอ�22�2�2�4�4P�"/4�520�/��3�/� 400 ค� �%�2#��2อ�
2!!�4�2���/N2 (1) N�0 อ2"8 #0�1��2#06�12 O%0อ2�5��อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ� O���N2��1� 
อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1� .05 (2) �9O#N/!N�4��2�O%0Oห%N��Oอ!9%�อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ� 
O���N2��1� อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1� .05 O%0 (3) 2N/��#02!�2��2#�%2�2N��%�Nอ�2#�1�24�Q�
N%7อ��อ� อ"N2�!5�1"23ค1��2�2�4�4�5 P#0�1� .05 P�"2N��%!2��5P28�ค7อ�O2��Nอ��2��2#�3ห�N2" �O2�
�#0�/��2# �O2�%1�1�0�2��2" 2� �O2��2#2N�N2#4!�2#�%2� O%0�O2�#2ค2 �2!%3�1�  
 

คA2Aค?ญ: �$�4�##!�2#�อ�, 2N/��#02!�2��2#�%2�, �2#�1�24�Q�N%7อ��อ� 
 

Abstract  
This study aimed to (1) Study and compare the relationship between personal factors 

and the decision-making on booking a small hotel, (2)  Study and compare the relationship 

between behavior of room reservation and the decision-making on booking a small hotel, and 

(3) Examine the marketing mix factors affecting the decision-making on booking a small hotel. 
This was a quantitative research study using a questionnaire with a sample in Thailand, aged 

18 years and older.  The participants were selected through non- probability sampling by 

convenience sampling totaling 400 individuals.  Hypothesis testing revealed that (1) There was 
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a statistically significant difference at the . 05 level in the decision- making on booking based 

on gender, age, education level and occupation.  ( 2)  There was a statistically significant 

difference at the .05 level in the decision-making on booking based on travel companions and 

source of information. (3) Marketing mix significantly affected the decision-making on booking 

at the . 05 level, with the most impact coming from Place, Process, Physical Evidence, 

Promotion and Price, in that order. 
 

Keywords: Behavior of Room Reservation, Marketing Mix, The Decision-Making on Booking 

 

&#%A  
�#0N�0R�"N�็��5P�%N2/�6�Q�N#7Pอ��อ��2#N�็��5P�Nอ�N�5P"/อ1�N�7Pอ�!2�2�2 2� 9!4�10�์  �##!�2�4 

Oห%N�อ2#"�##!O%0/1���##!�5P2/"�2!��N�็��5P"อ!#1�R��1P/P%� �4��##!�2#�Nอ�N�5P"/�6�N�็�24P�23ค1��5P
�N/"Q��2#�#0�8O�N0#1��4��อ�R�" �6P� �1" /1�#�ค์ (2567) �%N2/�6�2�4�4�1��Nอ�N�5P"/�N2��2�4Q�R�"Q��ี 
2566 �/N2 28 %O2�ค� 2#O2�#2"R�O�/N2 1.2 %O2�%O2��2� �3QหON0#1��4��%1�!2ค6�ค1�ห%1�Pค/4� 19 O%0
�#0�8O�QหOค�ออ�!2Q�O�N2"�Nอ�N�5P"/!2��6Q� P�"�1Q�N�้2/N2�ี 2567 �02#O2�#2"R�O#/!N�็� 3.5 %O2�%O2��2� 
�O/"O�/P�O!�อ��2#�Nอ�N�5P"/�5P�ื้��1/�6Q�2N��%QหO�8#�4�P#�O#!O�N��1��8N�7อ��1Q��9ON%N�#2"Qห!NO%0#2"N�N2 �5P
�Oอ�2#O2��8��2"�5PP��N�N��อ��� �1Q��5QP#!O#!!1��0R�O#1�ค/2!�4"!���9��อ�N�O!�3�/�Q��N/�N�0�2% �/N2
%9�คO2O�N%0ค�"Nอ!!5�ั�ห2O%0ค/2!�Oอ��2#N�5P"/�1��#4�2#�อ�P#�O#!�5PO���N2��1�  �9O�#0�อ��2#�6�!5
ห�O2�5PQ��2#23#/�O%0/4Nค#20ห์O�/�2�ค/2!�Oอ��2#N�7Pอ2#O2��%"8��์Q��2#QหO�#4�2#%9�คO2�NอR� P�"�2��5P
�%N2/!2�O2��O�22!2#�2#8�R�O/N2�9O/4�1"�#02�ค์�5P�006�12�ั��1"�5P2N��%�Nอ�2#�1�24�Q�N%7อ��อ�P#�O#!��2�
N%O�N�7PอQหO�#2��6�ค/2!�Oอ��2#O%0�40�2��5P�0�3R�29N�2#�1�24�Q��อ��9O�#4P คO%O//4Nค#20ห์�%"8��์N�็�
O�/�2���4�1�4�#0�อ��4��2#�NอR� 

�1Q��5Q�9O/4�1"R�ON%7อ��$1�5�5P�0�3!206�12ค7อ (1) �#0�2�#022�#์ �6P� Kotler & Keller (2009) �%N2/
/N2N�็�%1�1�0N��20!5อ4��4�%�Nอ�$�4�##!�อ��9O�#4P ค (2) �$�4�##!�9O�#4P ค �6P� Schiffman & Kanuk 

(2000 อO2��6�Q� �82�5 �%2�#1�, 2561, ห�O2 14) �%N2//N2N�็�คO�ห2 ค4� O%0�4�2#�2�#0N!4��%N�5P"/�1�
24�คO2 (3) 2N/��#02!�2��2#�%2� �6P� Kotler (1997) อ�4�2"/N2N�็�N�็�Nค#7Pอ�!7อ�5PQ�ON�7Pอ�อ�2�อ�ค/2!
�6��อQ�O�N�%8N!N�้2ห!2" �6P�N�4!�5PNค"!5N�5"� 4 �%8N! ค7อ �%4� 1��์ #2ค2 �Nอ��2��2#�1��3ห�N2" O%0�2#
2N�N2#4!�2#�%2� N�4P!N�็� 7 �%8N! (/4�#2��์ !%ค%�1��#์, 2555) P�"!5�O2��5 PN�4 P!N�O2!2 ค7อ �8ค%2�# 
�#0�/��2# O%024P�O/�%Oอ!�2��2" 2� O%0 (4) �2#�1�24�Q��7Qอ �6P� �2#2 �5�0�2% (2542) อ�4�2"/N2N�็�
�2#ค4�ห#7อQ�ONห�8�%N�7PอN%7อ�N�5"�ห�6P��2�ห%2"�2��5P!5อ"9N  N�7Pอค1�2##24P��5P�5�5P28��5P�0�3QหO�##%8N�้2ห!2"
O%0�อ�ค/2!�Oอ��2#R�O�#�P��"์�5P28�  

�อ��2��5Q"1�!5�2#06�12�2�/4�1"�5PN�5 P"/�Oอ�ค7อ �%/4�1"�อ� �82�5 �%2�#1� (2561) ��/N2N�0 
�2#06�12 อ2"8 2�2� 2� N�7Qอ�2�4 อ2�5� O%0#2"R�O�NอN�7อ� !5�2#�1�24�Q�N%7อ�Q�O�#4�2#�5P�1�O#!O���N2�
�1� 2N/��ั��1"�2#�%2���/N2�%4� 1��์ �2#2N�N2#4!�2#�%2� �Nอ��2��3ห�N2" 24P�O/�%Oอ!�2��2" 2� 
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O%0�#0�/��2# !5ค/2!21!�1��์�1��2#�1�24�Q�Q�O�#4�2#�5P�1�O#! 2N/��%/4�1"�อ� /#2�##� O2�N2�5P"! 
(2564) ��/N2N�0 อ2�5� #2"R�O O%0อ2"8�5PO���N2��1� !5�2#�1�24�Q��อ�หOอ��1�R!NO���N2��1� 2N/��ั��1"
�2#�%2��O2�#2ค22N��%�Nอ�2#�1�24�Q��อ�หOอ��1� �1Q��5Q�%/4�1"�อ� %5�2/2�5 �4�!2ห2!0 (2561) ��/N2 
N�0 อ2"8 อ2�5� O%0#2"R�O !5�2#�1�24�Q�N%7อ�Q�O�#4�2#P#�O#!O���N2��1� 2N/��$�4�##!�O2�Nห�8�% 
#0"0N/%2 �9O#N/!N�4��2� �3�/�ค#1Q� O%0�Nอ��2��2#�อ� !5�2#�1�24�Q�N%7อ�Q�O�#4�2#P#�O#!O���N2��1� 
�อ��2��5Q�%/4�1"�อ�  1�# �8�2!�5��1์ (!.�.�) ��/N2 อ2�5�!5�%�Nอ�$�4�##!�2#�อ�หOอ��1� 2N/��ั��1"
�2#�%2��5P!5�%�Nอ�$�4�##!�2#�อ�หOอ��1� R�OO�N �O2��%4� 1��์ �O2�#2ค2 �O2��2#�1��3ห�N2" �O2��2#
QหO�#4�2# O%0�O2�%1�1�0�2��2" 2� #/!R��6��%/4�1"�อ� �8��2�# �8��##!2 (2563) ��/N2 
/1��8�#02�ค์�2#N�O2�1� O%0�Nอ��2��2##1�#9O�N2/22#O���N2��1� !5�%�Nอค/2!�1Q�Q�Q�O�#4�2#�5PO���N2��1�  

 

/?!"F'1>2�ค์�อ��@1/B�?0 

1. N�7Pอ06�12N�#5"�N�5"�#0ห/N2��ั��1"2N/��8คค%�1��2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� 

2. N�7Pอ06�12N�#5"�N�5"�#0ห/N2��$�4�##!�2#�อ�หOอ��1��1��2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� 

3. N�7Pอ06�122N/��#02!�2��2#�%2��5P2N��%�Nอ�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� 

 

�อ&N�!�อ��@1/B�?0 

1. �#0�2�#O%0�%8N!�1/อ"N2� P�"�#0�2�#N�็��#0�2��R�"�5P!5อ2"8 18 �ี�6Q�R� �3�/��#0!2� 
50,158,923 ค� (23�1��#4ห2#�2#�0N�5"�, 2566) O%0!5�2#�3ห����2��%8N!�1/อ"N2�N�7Pอ��2�R!N�#2�
�3�/��#0�2�#�5PO�N�อ��6�Q�O/4�5�3ห����2��%8N!�1/อ"N2�P�"Q�O29�#�อ�คอOค#� (Cochran) R�O��2��%8N!
�1/อ"N2��1Q�ห!� 400 �1/อ"N2� �N2��2#28N!O��R!Nค3�6��6�Pอ�22�2�2�4�4 P�"/4�5�2#N%7อ��1/อ"N2�O��20�/� 

2. �อ�N���1/O�# R�OO�N �1/O�#�O� ค7อ �#0�2�#022�#์ �$�4�##!�2#�อ�หOอ��1� O%02N/�
�#02!�2��2#�%2� O%0!5�1/O�#�2!ค7อ �2#�1�24�Q�N%7อ��อ�N%7อ��อ�P#�O#!��2�N%O� 

3. �อ�N��N/%2 �6P�#0"0N/%2Q�OQ��2#06�12�1Q�O�NN�7อ��8! 2�1��์ - N!12"� �.0. 2567 

 

/B$C AN%B%�@1/B�?0 
1. #0N�5"�/4�5/4�1" �2��2#���/�/##��##!O%0Oห%N��Oอ!9%/4�1"�5PN�5P"/�Oอ� 22!2#��3N2�อN�็�

�#อ�O�/ค4�R�O�1��5Q 
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                  �1/O�#�O�                                                        �1/O�#�2!  
        (Independent Variable)                                      (Dependent Variable) 
 

 
 

 2��5P 1 �#อ�O�/ค4�Q��2#�3/4�1" 

 

 2N/�Nค#7Pอ�!7อ�5PN�็�O��2อ��2!O��!2�#22N/��#0!2�คN2 5 #0�1� (Ranting Scale) �3�/� 
50 �Oอ P�"�2��2#��2อ�คN2ค/2!�#��อ�N�7Qอห2 (Content validity) �2��9ON�5P"/�2��3�/� 3 �N2� ��/N2
!5คN2 IOC !2��/N2 0.5 �8��Oอ �6��7อ/N2Q�OR�O 2N/��2#�#/�2อ�ค/2!N�7Pอ!1P� (Reliability) �3�/� 40 �8� N�7Pอ
ห2คN221!�#024��4์ค#อ��1คอ1%�2 (Cronbach's Alpha Coefficient) ��/N2!2��/N2 .70 �8��Oอ �6��7อ/N2
O��2อ��2!!5ค/2!N�7Pอ!1P�29� 

2. �2#N�O�#/!#/!�Oอ!9% P�"�2#P�2�์O��2อ��2!ออ�R%�์�N2� 2 �Nอ��2� R�OO�N 1) Line O%0 
Facebook O%0 2) �#0�2"O��2อ��2!�Nอ N �1�R�"1��9O�5PNค"�อ��5P�1�/P#�O#!��2�N%O�  

3. �2#/4Nค#20ห์�Oอ!9% 

 3.1 2�4�4N�4��##��2 (Descriptive Statistic) 23ห#1��Oอ!9%2N/��8คค%O%0�$�4�##!�2#�อ�
หOอ��1� Q�OคN2#Oอ"%0 (Percentage) O%0คN2ค/2!�5P (Frequency) Q���0�5P2N/��#02!�2��2#�%2� O%0
�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� �0Q�OคN2N�%5P" (Mean) O%0คN22N/�N�5P"�N��!2�#�2� (Standard 

deviation) �6P��9O/4�1"!5N���์Q��2#O�%�% �1��5Q ค0O��N�%5P" 4.51 - 5.00 ห!2"�6� !2��5P28�, ค0O��N�%5P" 
3.51 - 4.50 ห!2"�6� !2�, ค0O��N�%5 P" 2.51 - 3.50 ห!2"�6� �2��%2�, ค0O��N�%5 P" 1.51 - 2.50 
ห!2"�6� �Oอ" O%0ค0O��N�%5P" 0.00 - 1.50 ห!2"�6� �Oอ"�5P28� 

 3.2 2�4�4N�4�อ�8!2� (Inferential Statistics) P�"�2#/4�1"�5 QQ�O2�4�4 t-Test, F-Test (ANOVA) 
23ห#1��2#/4Nค#20ห์N�#5"�N�5"��ั��1"�2��#0�2�#022�#์O%0�$�4�##!�2#�อ�หOอ��1��1��2#�1�24�Q�
N%7อ��อ�P#�O#!��2�N%O� O%02�4�4O��2!�2#���อ"�ห8ค9� (Multiple Regression Analysis) 23ห#1��2#
��2อ�2!!�4�2�2N/��#02!�2��2#�%2��5P2N��%�Nอ�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� �3ห��#0�1�
�1"23ค1��2�2�4�4�5P#0�1� .05  

 

(3�@1/B�?0 

�%�2#06�12��/N2 �%8N!�1/อ"N2��3�/� 400 ค� 2N/�Qห�NN�็�N�0ห�4��3�/� 256 ค� ค4�N�็�#Oอ"
%0 64.0 !5อ2"8 18 - 20 �ี �3�/� 201 ค� ค4�N�็�#Oอ"%0 50.3 �2#06�12#0�1��#4��2�#5�3�/� 187 ค� 

พ2�ิ�11/�@1�อ�หOอ�พ?� 

.N/นป1>./ท@��@1�3@� 7P 

ปั��?0ท@�ป1>ช@�10@.�1์ 
�@1�?�.ินQ�N3ือ��อ� 

P1�O1/�น@�N3็� 

H1 

H2 

H3 
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ค4�N�็�#Oอ"%0 46.8 อ2�5��1�N#5"�ห#7อ�1�06�12�3�/� 181 ค� ค4�N�็�#Oอ"%0 45.3 #2"R�ON�%5P"�P3�/N2 
15,001 �2��NอN�7อ� �3�/� 115 ค� ค4�N�็�#Oอ"%0 28.8 

2N/��$�4�##!�2#�อ�หOอ��1���/N2 2N/�Qห�N�อ�หOอ��1� 1 - 5 ค#1Q��Nอ�ี �3�/� 260 ค� ค4�N�็�
#Oอ"%0 65.0 !5คN2Q�O�N2"�Nอ 1 ค7� 1,001 �2��6Q�R� �3�/� 160 ค� ค4�N�็�#Oอ"%0 40.0 !5�9O#N/!N�4��2�N�็�
�Nอห#7อO!N�3�/� 142 ค� ค4�N�็�#Oอ"%0 35.5 !5�Nอห#7อO!NN�็��9O!52N/�#N/!�1�24�Q��อ��3�/� 147 ค� ค4�
N�็�#Oอ"%0 36.8 O%0ห2�Oอ!9%!2�2�N/O�R��์�อ�P#�O#!�3�/� 160 ค� ค4�N�็�#Oอ"%0 40.0 

�%�2#/4Nค#20ห์#0�1�ค/2!ค4�NหO�2N/��#02!�2��2#�%2�P�"#/!อ"9NQ�#0�1�!2� P�"!5คN2N�%5P"
N�N2�1� 3.78 2N/��%�2#/4Nค#20ห์#0�1�ค/2!ค4�NหO��2#�1�24�Q�N%7อ��อ�P#!O#!��2�N%O�P�"#/!อ"9NQ�
#0�1�!2� P�"!5คN2N�%5P"N�N2�1� 3.89  
 

�2#2��5P 1 �ั��1"2N/��8คค%�O2�N�0�อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� O���N2��1� 

 

'ั��?0 

2N/%&Fคค3 

�@1!? 2B%Q�N3Eอ��อ�P1�O1/�%@ N3O�  

t df p-value 
Mean 

Difference 

Std. Error 

Difference 
ค/@/O!�!N@� 

N�0 -3.280 273.295 .001* -.21719 .06622 O���N2� 
 * P ≤ .05  
 

�2��2#2��5P 1 O2���%�2#��2อ�2�4�4 t-Test �2!/1��8�#02�ค์�5P 1 2#8�R�O/N2 N�0�อ��9O�#4P ค!5
�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� P�"#/!O���N2��1�อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1� .05  
 

�2#2��5P 2 �ั��1"2N/��8คค%�O2�อ2"8 #0�1��2#06�12 อ2�5� O%0#2"R�O�NอN�7อ��อ��9O�#4P ค!5�2#�1�24�Q�
N%7อ��อ�P#�O#!��2�N%O� O���N2��1� 

 

'ั��?02N/%&Fคค3 

df 

F Sig. ค/@/O!�!N@� Between 

Group 

Within 

Group 
Total 

อ2"8 3 396 399 3.307 .020* O���N2� 
#0�1��2#06�12 2 397 399 8.456 .000* O���N2� 
อ2�5� 4 395 399 3.202 .013* O���N2� 
#2"R�O�NอN�7อ� 4 395 399 1.266 .283 R!NO���N2� 

* P ≤ .05  
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�2��2#2��5P 2 O2���%�2#��2อ�2�4�4 F-Test (ANOVA) �2!/1��8�#02�ค์�5P 1 2#8�R�O/N2อ2"8 
#0�1��2#06�12 O%0อ2�5��อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� P�"#/!O���N2��1�อ"N2�!5
�1"23ค1��2�2�4�4�5P#0�1� .05  
 

�2#2��5P 3 �$�4�##!�2#หOอ��1��อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� O���N2��1� 

 

พ2!B�11/ 

�@1�อ�หOอ�พ?� 

df 

F Sig. ค/@/O!�!N@� Between 

Group 

Within 

Group 
Total 

ค/2!�5PQ��2#�อ� 3 396 399 1.485 .218 R!NO���N2� 
คN2Q�O�N2"�Nอ 1 ค7� 3 396 399 1.906 .128 R!NO���N2� 
�9O#N/!N�4��2� 5 394 399 2.902 .014* O���N2� 
�9O!52N/�#N/!�1�24�Q��อ� 5 394 399 1.891 .095 R!NO���N2� 
Oห%N��Oอ!9% 4 395 399 4.080 .003* O���N2� 

* P ≤ .05  
 

�2��2#2��5P 3 O2���%�2#��2อ�2�4�4 F-Test (ANOVA) �2!/1��8�#02�ค์�5P 2 2#8�R�O/N2 �9O#N/!
N�4��2�O%0Oห%N��Oอ!9%�อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O�  P�"#/!O���N2��1�อ"N2�!5
�1"23ค1��2�2�4�4�5P#0�1� .05  
 

�2#2��5P 4 �%�2#/4Nค#20ห์2N/��#02!�2��2#�%2��5P2N��%�Nอ�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� 

 

!?/O'1 β Std. Error t Sig. Tolerance VIF 

คN2ค��5P  .113 10.337 .000   

�O2��%4� 1��์ -.015 .041 -.288 .774 .377 2.653 

�O2�#2ค2 .126 .051 2.062 .040* .263 3.801 

�O2��Nอ��2��2#�3ห�N2" .234 .049 3.857 .000* .267 3.744 

�O2��2#2N�N2#4!�2#�%2� .156 .037 3.388 .001* .462 2.166 

�O2��8ค%2�# .002 .048 .028 .978 .255 3.921 

�O2��#0�/��2# .225 .052 3.531 .000* .243 4.110 

�O2�%1�1�0�2��2" 2� .161 .054 2.332 .020* .206 4.855 

R = .783, R2 = .614, Adjusted R2 = .607 

* P ≤ .05 



 
 

�@1'1>ชF//Bช@�@1O3>%AN2%อ(3�@%/B�?01> ?&ช@!B ค1?Q�#CP 7 

/?%#CP 1 2B�ห@ค/ 2567 

 

*********************************************************************************************************************************** 
 

   
747 

�2��2#2��5P 4 O2���%�2#06�12�2!/1��8�#02�ค์�5P  3 P�"2N/��#02!�2��2#�%2��1Q� 7 �O2� 
2N��%�Nอ�2#�1�24�Q�N%7อ��อ�P#�O#!��2�N%O� ค4�N�็�#Oอ"%0 61.4 �6P��4�2#�2�2�คN2 R2 P�"!5�O2��5P2N��% 
N#5"��2�!2�R��Oอ" �1��5Q �O2��Nอ��2��2#�3ห�N2" �O2��#0�/��2# �O2�%1�1�0�2��2" 2� �O2��2#
2N�N2#4!�2#�%2� O%0�O2�#2ค2  
  
อ.B'1@0(3 

2!!�4�2��5P 1 N�0 อ2"8 #0�1��2#06�12 O%0อ2�5��อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�O���N2��1� 
�1Q��5Qอ2�N�็�N�#20%1�1�0N�5P"/�1�ค/2!N�็��ั�N���อ��8คค%22!2#��3ห���40�2��อ��2#�1�24�Q�R�O P�"
N�0ห�4�อ2��0!5�#0�/��2#ค4��5P%0Nอ5"��/N2N�0�2" 2N/�อ2"8�1Q��O�N��อ��6�ค/2!#9OO%0�#02��2#�์�5PR!N
N�N2�1� Q���0�5Pค��5P!5�2#06�1229��/N2�O"Nอ!!5O�/�2��2#คO�ค/O2�5P�/O2��/2�  #/!R��6�อ2�5��5P�0N�็�
�1/�3ห���4�/1�#O%0�10�ค�4�O/" �6P�2อ�ค%Oอ��1��%�2#/4�1"�อ��82�5 �%2�#1� (2561) 2N/�#2"R�O�NอN�7อ�
�อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�R!NO���N2��1� �1Q��5Qอ2�N�็�N�#2023ห#1��2#/2�O���Nอ�N�5P"/�1Q�!1��0
�N2��#0�/��2#/2�O��#0"0"2/�5 P!5�2#N�O�N�4�R/Oอ"N2��NอN�7 Pอ�  �6 P�2อ�ค%Oอ��1��%�2#/4�1"�อ� 

/#2�##� O2�N2�5P"! (2564)  
2!!�4�2��5P 2 �9O#N/!N�4��2�O%0Oห%N��อ��Oอ!9%�อ��9O�#4P ค!5�2#�1�24�Q�N%7อ��อ�O���N2��1� 

�1Q��5Qอ2�N�็�N�#20�2#!5�9O#N/!�#4��1Q��3QหO�2#�1�24�Q�N�%5P"�R� O%0Oห%N��Oอ!9%�O�0N�็�Q�2N/��5P�N/"
�#0�8O��2##1�#9OR�O�N2" �6P�2อ�ค%Oอ��1�/4�1"�อ�%5�2/2�5 �4�!2ห2!0 (2561) O%0 �8��2�# �8��##!2 
(2563) 2N/�ค/2!�5PQ��2#�อ� คN2Q�O�N2"�Nอ 1 ค7� O%0�9O!52N/�#N/!�1�24�Q��อ��9O�#4P ค!5�2#�1�24�Q�N%7อ�
�อ�R!NO���N2��1� �1Q��5Qอ2�N�็�N�#20�2�ค#1Q��2#�1�24�Q��ON�็�ห�O2�อ�ค�N�5"�ค�N�5"/�5PN�็��9O#4N#4 P!�#4�  
2N/�คN2Q�O�N2"O!O�0!5#2ค229�O�Nค8O!คN2�O"Nอ!N�4��2#�1�24�Q��อ�อ"9N�5  2N/�ค/2!�5PQ��2#�อ��1Q�N�็�N#7Pอ��5PR!N
O�N�อ�N�#20!5�ั��1" 2"�อ�ห%2"อ"N2��5P!2�#0�� �6P�R!N2อ�ค%Oอ��1�%5�2/2�5 �4�!2ห2!0 (2561) 

2!!�4�2��5P 3 2N/��#02!�2��2#�%2� �O2�#2ค2 �O2��Nอ��2��2#�3ห�N2" �O2��2#2N�N2#4!
�2#�%2� �O2��#0�/��2# O%0�O2�%1�1�0�2��2" 2� 2N��%�Nอ�2#�1�24�Q�N%7อ��อ� �1Q��5Qอ2�N�็�N�#20
Q��2#N%7อ��อ��5P�1��9O�#4P ค!อ�/N2#2ค2�Oอ�ค8O!คN2�1��#4�2# N�4��2�20�/� 2#O2��2##1�#9Oอ"N2�2!P3N2!อ !5
�2#�#4�2#�5P#/�N#O/O%0�N2" O%0!5ค/2!20อ2�2/"�2! �6P�2อ�ค%Oอ��1��%�2#/4�1"�อ� 1�# �8�2!�5��1์ 
(!.�.�) �5P Q���0�5P2N/��#02!�2��2#�%2��O2��%4� 1��์O%0�O2��8ค%2�# R!N2N��%�Nอ�2#�1�24�Q�N%7อ�
�อ� �1Q��5Qอ2�N�็�N�#20�2�ค#1Q��5P�2#N�O2�1�N�็�R��O/"ค/2!�3N�็��5PR!N�2�N%7อ�!2��1� �6P�2อ�ค%Oอ��1�/4�1"
�อ��82�5 �%2�#1� (2561) O%0 /#2�##� O2�N2�5P"! (2564)  
 

�OอN2%อO%> 

1. �OอN2�อO�0Q�N�4��P"�2" �9O�#0�อ��2#ค/#!5�2#N�O��Nอ��2��2#�#4�2#�5P20�/�"4P��6Q� �1Q��2#
�3N2�อ�Oอ!9%O��ออ�R%�์�N2�27PอP�N�5"%!5N�5"O%0��ค/2!�2!N/O�R��์�N2� N O%O/ Backlink R�"1�N/O�R��์
�อ�P#!O#!N�7PอQหON�4��2##/�N#O/�6Q� !5#0���2#�#4�2#�5PR!N�1��Oอ� !5�2#�9O%�10�5" 2�O%0ค8� 2��อ��5P
�1�P�"�Oอ�!5ค/2!20อ2�2/"�2!�5P�#Oอ!Q�O�2� #/!R��6��5P�1��5Pอ"9N�#4N/�Oห%N��Nอ�N�5P"/�##!�2�4 R!N/N2�0
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N�็��2"�0N%ห#7อ 9N�2�O�Oอ�2#O2�ค/2!#N/!!7อN�5P"/�1��2##1�12ค/2!20อ2�R!N�4Q�24P���4�9%�5PN�4��2��4��##!
�อ��5P�1����NอQหON�4�!%�41�NอR� !5P�#P!�1��5P�6��9�ค/2!2�Q�O%O/�3N2�อ�2�ออ�R%�์N�#20�9O�#4P ค
22!2#�N�O2�6�R�O�N2" !5#2ค2�5PNห!202!�1�ค8� 2��2#�#4�2#�5P�0R!N�3QหO�9O�#4P ค#9O26�/N2���9�Nอ2N�#5"�  
N�#20ห2��9O�#4P ค#9O26�/N2!5ค/2!ค8O!คN2�O�02N��%�Nอ�2#�อ��NอO%0�%1�!2Q�O�#4�2#อ5�ค#1Q� 

2. �OอN2�อO�0Q��2#�3/4�1"ค#1Q��NอR� ค/#�5P�0!5�2#06�12N��20N��N�7PอQหO�#2��6��$�4�##!
�9O�#4P ค�5PO�O�#4��อ�O�N%0�5P O%0ค/#!5�2#21! 21�์�9ON�O2�1� N�7PอQหO22!2#�/4Nค#20ห์�Oอ!9%N�4�%6�R�O!2��6Q� 
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