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Abstract 

This research aimed to study:  ( 1)  the level of opinions regarding factors and the 

purchasing decisions second- hand shoes via Facebook among working- age consumers in 

Bangkok and (2)  the factors affecting the purchasing decisions for second-hand shoes via 

Facebook of working-age consumers in Bangkok. Using the quantitative research methodology 
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and an online questionnaire to collect the necessary data from 400 samples. Cronbach's alpha 

reliability test of 0.887 and each factor was more than 0.7. Statistic strategy was analyzed by 

finding frequency, percentage, mean and multiple regression.  The results of the study found 

that the sample group had opinions on the overall marketing strategy at a high level and 

opinions on the overall purchasing decision at a highest level.  The analytic results by using 

multiple regression found that online marketing strategies factors following price factors, goods 

and services factors, activity factors, direct marketing factors, privacy factors and product 

review through video and live streaming factors could predict purchasing decisions at 67.0% 

 

Keywords: factors affecting the purchasing decisions, purchasing decisions and second-hand shoes 
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(Rating Scale) 4) N�็�คO@�@!N�CP"/�?��@#�?�2B�Q��EQ1#1�N�O@!E121� N�็�คO@�@!Q�%?�1�>�#>N!B�#>�?�
ค/@!คB�N/O� 5 #>�?� (Rating Scale) /B�C�@#O�%�%�O1!G%P�"1O@�1B��@� Best (1986) 

3. �@#N�O�#/�#/!�O1!G% �GO/B�?"Q�O�@#N�O�#/�#/!�O1!G%P�"O��21��@!11�R%�์ �O@�/� 400 
�?/1"N@� N�O��?/1"N@�Q��N1��@�11�R%�์�@��GO�#BP ค�CPQ�O�#B�@##O@��@"#1�N�O@!E121��CPN�>��@"Q�N���FP� 
#>//N@�N�E1�N!1@"� �.0.2567 �D� N�E1��$1 @ค! �0.2567 #>">N/%@ 2 N�E1� N!EP1N�O�O��21��@!
11�R%�์R�Oค#��@!�O@�/�O%O/ �O@�O1!G%R�/BNค#@>/์�N@�P�#O�#!ค1!�B/N�1#์2O@N#O�#G��@�2�B�B  

4. �@#/BNค#@>/์�O1!G% 

 4.1 2�B�BN�B��##��@ R�OO�N คN@#O1"%> คN@ค/@!�CP คN@N�%CP" O%>2N/�N�CP"�N��!@�#�@�  
 4.2 2�B�BN�B�1�F!@� 2A/#?��@#/BNค#@>/์2!!�B�@��@#/B�?"�O/"2�B�B�@#/BNค#@>/์ค/@!���1"

N�B��/F 
 

(%�@#/B�?" 

1. �%�@#/BNค#@>/์�O1!G%�?P/R� ��/N@�%FN!�?/1"N@�Q��@#0D�1@ค#?Q��CQ 2N/�Q/�N 1@"F 30 - 39 �? P�"
!C�@#N�O@!@�EQ1#1�N�O@!E121�Q�N���FP� !@��CP2F�Q��N/�N/%@#>//N@� 20:01 - 24:00 Q�O#>">N/%@Q��@#�EQ1
O�N%>ค#?Q�R!NN�B� 1 �?P/P!� ค/@!�CPQ��@#�EQ1คE1�?%>ค#?Q� �#>N ��1�#1�N�O@!E121��CP!C�@#�EQ1!@��CP2F�คE1 
#1�N�O@�C0@ ��@��1�#1�N�O@2N/�Q/�NคE1 #1�N�O@N�1#์ 41 – 42 �N/��1�#@ค@#1�N�O@!E121�2N/�Q/�N1"GN
Q��N/� 201 - 500 �@�  

2. �%�@#/BNค#@>/์#>�?�ค/@!คB�N/O�N�CP"/�?��ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1 O%>�@#�?�2B�Q�
�EQ1#1�N�O@!E121��N@�N���FP� ��/N@#>�?�ค/@!คB�N/O��N1�ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1 P�"#/! (x̄ = 
4.11) 1"GNQ�#>�?�!@� P�"�O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#�N@"�1�2� (x̄ = 4.31) 1"GNQ�#>�?�!@��CP2F� 
�@!�O/" �O@��@##C/B/2B�คO@P�"Q�O�O1ค/@!O%>#G� @� (x̄ = 4.27) �O@�2B�คO@O%>�#B�@# (x̄ = 4.21) �O@�
#@ค@ (x̄ = 4.20) �O@��@#P�1�@ (x̄ = 4.14) �O@��@##?�1@ค/@!N�็�2N/��?/ (x̄ = 4.14) �@#�%@��@��#� 
(x̄ = 3.92) O%>�O@��@#�?��B��##! (x̄ = 3.71) O%> (2) #>�?�ค/@!คB�N/O��N1�@#�?�2B�Q��EQ1#1�N�O@!E121�
Q�N���FP��1��GO�#BP ค/?"�A�@��CP1@0?"1"GNQ��#F�N��!/@�ค# (x̄ = 4.28) 1"GNQ�#>�?�!@��CP2F� 

3. �%�@#��21��ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1#1�N�O@!E121��N@�N���FP��1��GO�#BP ค�CP1@0?"
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1"GNQ��#F�N��!/@�ค# �?�O2��Q��@#@� 1 

 

�@#@��CP 1 �@#@��%�@#/BNค#@>/์�ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1#1�N�O@!E121��N@�N���FP��1��GO�#BP ค 
�CP1@0?"1"GNQ��#F�N��!/@�ค# P�"Q�O�@#/BNค#@>/์ค/@!���1"N�B��/F (Multiple Regression 

Analysis) O��/B�C�A�?/O�#N�O@�?Q�/!� (Enter Regression) 
 

!?/O'#�"@�#� ์ B S.E. β t Sig. Tolerance VIF 

คN@ค��CP (Constant) 1.179 0.140  8.411 0.000   

�O@�2B�คO@O%>�#B�@#  0.508 0.046 0.567 10.955 0.000* 0.309 3.236 

�O@�#@ค@  0.069 0.034 0.090 2.064 0.040* 0.439 2.277 

�O@��@##?�1@ค/@!N�็�2N/��?/ 0.081 0.024 0.123 3.386 0.001* 0.627 1.595 

�O@��@#P�1�@  0.107 0.031 0.156 3.517 0.000* 0.422 2.372 

�O@��@#�%@��@��#�  0.090 0.026 0.138 3.455 0.001* 0.518 1.932 

�O@��@#�?��B��##!  0.230 0.022 0.476 10.408 0.000* 0.397 2.520 

�O@��@##C/B/2B�คO@P�"Q�O�O1ค/@!O%>#G� @�  0.070 0.050 0.079 1.394 0.164 0.259 3.863 

�O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#�N@"�1�2�  0.130 0.051 0.156 2.548 0.011* 0.221 4.530 

R = 0.822, R2 = 0.676, Adjusted R2 = 0.670, SEEst = 0.326  
* !C�?"2Aค?��@�2�B�B�CP#>�?� 0.05 

 

�@��@#@��CP1 ��/N@คN@ Variance Inflation Factor (VIF) �CP2G�2F�!CคN@N�N@�?� 4.530 �DP�!CคN@R!NN�B� 
5.000 O%> คN@ Tolerance �CP!CคN@�O1"�CP2F� N�N@�?� 0.221 �DP�R!N�PA�/N@ 0.200 O2��Q/ON/O�/N@ �?/O�#1B2#>
R!N!Cค/@!2?!�?��์�?� !Cค/@!N/!@>2!�?��@#/BNค#@>/์�@#���1"�/F  (Hair, J.F. et al.,2010) �%�@#
/BNค#@>/์��/N@�ั��?"�C P!C1B��B�%�N1�@#�?�2B�Q��EQ1#1�N�O@!E121��N@�N���FP��1��G O�#BP ค�CP1@0?"Q�
�#F�N��!/@�ค# R�OO�N �O@�2B�คO@O%>�#B�@#, �O@��@#�?��B��##!, �O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#
�N@"�1�2�, �O@��@#P�1�@, �O@��@#�%@��@��#�, �O@��@##?�1@ค/@!N�็�2N/��?/ O%>�O@�#@ค@ P�"!CคN@
2?!�#>2B��BNN�N@�?� 0.567, 0.476, 0.156, 0.156, 0.138, 0.123, O%>0.090 �@!%A�?� O%>�ั��?"�CP!C1B��B�%
�N1�@#�?�2B�Q��EQ12@!@#��"@�#�์�@#�?�2B�Q��EQ1#1�N�O@!E121��N@�N���FP��1��GO�#BP ค�CP1@0?"Q�
�#F�N��!/@�ค#R�O#O1"%> 67.0 

 

อ B'#@"(% 

1. #>�?�ค/@!คB�N/O��N1�ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1P�" @�#/! ��/N@1"GNQ�#>�?�!@� O%>
#>�?�ค/@!คB�N/O��N1�@#�?�2B�Q��EQ1#1�N�O@!E121��N@�N���FP�P�" @�#/! 1"GNQ�#>�?�!@��CP2F� �DP�!C�ั��?"
�O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#�N@"�1�2� !CคN@N�%CP"!@��CP2F� 21�ค%O1��?� 1A @ ค!2?��์ (2562) �CP
0D�1@N#EP1��$�B�##!�@#�EQ1O%>�ั��?"2N/��#>2!�@��@#�%@�Q��@#�?�2B�Q��EQ12B�คO@�N@��N1��@�11�R%�์
�@#�N@"�1�2� Facebook Live �1��GO�#BP ค 1.2/##คP%� �.2FP��?" ��/N@#>�?�ค/@!คB�N/O��N1�ั��?"2N/�
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�#>2!�@��@#�%@��CP2N��%�N1�@#�?�2B�Q��EQ12B�คO@�N@��@#�N@"�1�2� Facebook Live 1"GNQ�#>�?�!@�
�CP2F� P�"Q/ON/�F�%/N@ �GO�@"�G�N�N� �G�2�F� !C�@#P�O�1� �D��G�%G�คO@ 2#O@�ค/@!2?!�?��์�CP�?�%G�คO@ O%>R�Q�
�B0�@�N�C"/�?� /B0B1�์ N��F#?���F% (2562) �CP0D�1@N#EP1��%"F��์�@#O�#N @�2��N@�N���FP�R%�N�@"2B�คO@
O��?P��?��$�B�##!�@#�?�2B�Q��EQ1�1��GO�#BP ค ��/N@ค/@!�D��1Q��N1�O1!G%2N/��2!�@��@#�%@��CPR�O#?�#GO
�@��GOO�#N @�2�!Cค/@!2?!�?��์Q��B0�@��/��?��@#�?�2B�Q��EQ12B�คO@O��?P��1��GO�#BP ค �DP��#��?� Phillip 

Kotler �CP1�B�@"R/O Q��$1�C S-R Theory �@!O���A%1��$�B�##!�GO�#BP ค (A model of consumer 

behavior) �CP/N@ N!EP1�GO�#BP คR�O#?�2BP��#>�FO��@� @"�1�คE1 �ั��?"2N/��2!�@��@#�%@� �GO�#BP ค�>
�1�2�1��N12BP�N#O@ �AQ/ON�B�ค/@!#GO2D��D�คB��1��GO�EQ1 (Buyer’s characteristic) O%>�AR�2GN�@#�?�2B�Q��EQ1 

2. �ั��?"�CP!C1B��B�%�N1�@#�?�2B�Q��E Q1#1�N�O@!E121��N@�N���F P��1��G O�#BP ค�CP1@0?"1"G NQ�
�#F�N��!/@�ค# R�OO�N�O@�2B�คO@O%>�#B�@# �O@��@#�?��B��##! �O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#
�N@"�1�2� �O@��@#P�1�@ �O@��@#�%@��@��#� �O@��@##?�1@ค/@!N�็�2N/��?/ O%>�O@�#@ค@ 2@!@#�
�A�@"�@#�?�2B�Q��EQ1R�O#O1"%> 67.0 21�ค%O1��?�/B�?"�1�  ?�#�% �@��/�B�"์ (2564) R�O0D�1@N#EP1�
�ั��?"�@#�%@�11�R%�์�CP2N��%�N1�@#�?�2B�Q��EQ1N2EQ1�O@O��?P�R�2์Q/�N�N@�N���FP��1��GO�#BP ค�CP1@0?"1"GNQ�
N���#F�N��!/@�ค# ��/N@�ั��?"�@#�%@�11�R%�์2N��%�N1�@#�?�2B�Q��EQ1N2EQ1�O@O��?P�R�2์Q/�N�N@�N���FP�
R�OO�N �O@��@#�%@��@��#� �O@��@##C/B/2B�คO@P�"Q�O#G� @� �O@�#@ค@ �O@�2B�คO@O%>�#B�@# �O@��@#
P�1�@ O%>�O@��@##C/B/2B�คO@�N@���ค/@! 2@!@#��"@�#�์�@#�?�2B�Q��EQ1N2EQ1�O@O��?P�R��์Q/�N�N@� N�
��FP� R�O#O1"%> 63.50  
 

�OอN2%อO%>  
�O1N2�1O�>N�EP1�@#�A�%�@#/B�?"R�Q�O�@� P�"#O@�คO@�O1�Q/Oค/@!2Aค?��?� 3 �ั��?"O#� �?��CQ 1) 

�O@�2B�คO@O%>�#B�@# �O1�Q/Oค/@!2Aค?��?�คF� @��1�#1�N�O@!E121� 2 @��C !Cค/@!2>1@� #/!R��D� 
"CP/O1O%>#FN��1�#1�N�O@ �O1�!Cค/@!�?�2!?"O%>N�็��CP�B"! 2) �O@��@#�?��B��##! ค/#�?�1"N@��N1N�EP1�N�EP1
2#O@��@�%G�คO@�#>�A O%>N�็��@#�D��G�%G�คO@Q/!N 3) �O@��@##C/B/2B�คO@�N@�/C�CP1O%>�@#�N@"�1�2� N�็�
�ั��?"�CP�AQ/O%G�คO@#G O�?�2B�คO@!@��DQ�N/O�2B�คO@Q�!F!�N@�N �@#R%�N2�N�็��@#2EP12@#21��@��?�%G�คO@ 
�1�2�1��#��?�ค/@!�O1��@#�1�%G�คO@R�O!@��DQ� �O@��@#P�1�@ #O@�คO@2@!@#�Q�ON�EP12�?�2�F�P�#P!�?�
�N@�N�CP11�!@ 2N/��O@��@#�%@��@��#� O%>�O@��@##?�1@ค/@!N�็�2N/��?/ �>N�็��@#�#B�@#/%?��@#�@"
�CP�CO%>#/�N#O/ Q��O@�#@ค@O�N%>#O@�คO@1@��>R!N�N@��?�!@��DQ�1"GN�?� "CP/O1 �?�%B� #FN�O%>2�@��1�#1�N�O@ 

�O1N2�1O�>N�EP1�@#/B�?"�N1R� ค/#!C�@#0D�1@/B�?"�N1Q�N�B�คF� @�N�EP1Q/OR�O�O1!G%N�B�%D�!@��DQ�  
�%FN!�?/1"N@�!C�@#�#>�@"�?/N�BP!!@��DQ� �A�O1!G%R�/BNค#@>/์�"@"�%N�EP11�B�@"�?/O�#�N@�NR�Oค#1�ค%F!
!@��DQ� #/!R��D��@#0D�1@N�BP!N�B!N�CP"/�?��ั��?"�O@�1EP�N�CP!C1B��B�%�N1�@#�?�2B�Q��EQ1#1�N�O@!E121�  
 

Nอ�2@#อO@�อB� 
R�"�?�%B�O@11�R%�์. (2566). EIC N�@>%D� O��?P�!E121� "Resale fashion"…N�EP1!�N1#>//N@�2R�%์�?�ค/@!

"?P�"E�. 2E�คO�N!EP1 17 !B�F�@"� 2567, �@� https://thaipublica.org/2023/12/scb-eic-on-
resale-fashion/ 

https://thaipublica.org/2023/12/scb-eic-on-resale-fashion/
https://thaipublica.org/2023/12/scb-eic-on-resale-fashion/


 
 

�@#'#>�@!/B�@�@#O%>%AN2%อ(%�@%/B�?"#> ?&�@!B ค#?O�#CN 7 
/?%#CN 1 2B�ห@ค! 2567 

 

*********************************************************************************************************************************** 
 

   
680 

N�#!�!% �#C�@ #�์. (2562). !ั��?"2N/�!#>2!#@��@#!%@ ออ�R%�์#CP!C"%!Nอ�#> /��@#!? 2B�Q��EQอ
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N���FP�R%�N�@"2B�คO@O��?P��?��$�B�##!�@#�?�2B�Q��EQ1�1��GO�#BP ค. /@#2@#�BN#02"@!!#B#?0�์, 
18(24), 117-129.  
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