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Online Marketing Mix Affecting Buying Decision for Birkenstock Branded Sandals
Via Lazada Application in Bangkok
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Abstract

This study has objectives to compare the difference of demographic characteristics
affecting buying decision for Birkenstock branded sandals via Lazada application in Bangkok
and to study relationship of online marketing mix on buying decision for Birkenstock branded
sandals via Lazada application in Bangkok by using questionnaire in collecting data from 400
Thai consumers in Bangkok and utilizing various statistics including frequency, percentage,
mean, standard deviation, t-test, F-test, and MRA in analyzing the data. The findings reveal
that difference of age, marital status, educational level, career, and monthly average income

differently affects buying decision for Birkenstock branded sandals via Lazada application in
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Bangkok at significance level of 0.05 while there is no difference on gender factor. And,
product, price, place, privacy, and personal services dimensions of online marketing mix
have relationship with buying decision for Birkenstock branded sandals via Lazada
application in Bangkok at significance level of 0.05, in which these can be used to forecast
the buy decision at 62.1%. Meanwhile, there is no relationship of promotion dimension on

the buying decision.
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