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&#ค? "Nอ 

�2�/4�1"�5Q!5/1��8�#02�ค์N�7Pอ06�12 1) #0�1�ค/2!ค4�NหO��อ��ั��1"2N/��#02!�2��2#�%2��#4�2# 
O%0�2#�1�24�Q��7Qอ24�คO2�อ��9O�#4P คQ�#O2�20�/��7Qอ  �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# O%0 2) 
�ั��1"2N/��#02!�2��2#�%2��5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2�อ��9O�#4P คQ�#O2�20�/��7Qอ �5N� !อ#์ �5P�1Q�อ"9N
Q�N���#8�N��!ห2�ค# N�็��2#/4�1"N�4��#4!2� �%8N!�1/อ"N2��5PQ�Oค7อ �9O�#4P ค�6P�Nค"�7Qอ24�คO2Q�#O2�20�/�
�7Qอ �5N� !อ#์ อ"N2��Oอ" 1 ค#1Q� O%0อ201"อ"9NQ�N���#8�N��!ห2�ค# �3�/� 400 �1/อ"N2� Nค#7Pอ�!7อ�5PQ�OQ�
�2#N�O�#/�#/!�Oอ!9% R�OO�NO��2อ��2! 2�4�4�5PQ�O R�OO�N คN2#Oอ"%0 คN2ค/2!�5P คN2N�%5P" คN22N/�N�5P"�N��
!2�#�2� O%0�2#/4Nค#20ห์ค/2!���อ"N�4��ห8 �%�2#/4�1" ��/N2 �%8N!�1/อ"N2�P�"#/! !5#0�1�ค/2!ค4�NหO�
N�5P"/�1��ั��1"2N/��#02!�2��2#�%2��#4�2# �O2��%4� 1��์O%0�#4�2# อ"9NQ�#0�1�!2� #อ�%�!2 R�OO�N 
�O2�24P�O/�%Oอ!�2��2" 2�, �O2��#0�/��2#, �O2��8ค%2�#, �O2�#2ค2, �O2��Nอ��2��2#�1��3ห�N2" O%0
�O2��2#2N�N2#4!�2#�%2�อ"9NQ�#0�1�!2��2!%3�1� �%�2#/4Nค#20ห์�ั��1"2N/��#02!�2��2#�%2��#4�2#�5P
!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# ��/N2 22!2#��"2�#�์�2#
�1�24�Q��7Qอ R�O#Oอ"%0 43.40 O%0!5คN2ค/2!ค%2�Nค%7Pอ��2��2#�"2�#�์ 0.941 

 

คA2Aค?ญ: 2N/��#02!�2��2#�%2��#4�2#, �2#�1�24�Q�, �9N�อ#์!2#์N�O� 

 

&#%A 

�ั��8�1��2#�7Qอ24�คO2อ8�P ค�#4P ค�อ��9O�#4P คR�ON�%5P"�O�%�R��2�N�4!N�็�อ1�!2� #O2�คO2O��
�1Q�N�4!ห#7อ#O2�P�/์หN/"R�O#1�ค/2!�4"!�Oอ"%�O%0�9O�#4P คห1�R��7Qอ�2�#O2�20�/��7Qอ!2��6Q�  �3�/�#O2�
20�/��7 QอQ�#9�O���อ� Modern trade !5!2��6 Q��#0�2"R��2!�8!���N2�Nอ"N2��1 P/�6�  �#0�อ��1�
�$�4�##!�อ��9O�#4P ค�5PN�O�ค/2!20�/�2�2"O%0#/�N#O/ �6��3R�29Nค/2!�4"!N%7อ��7Qอ24�คO2อ8�P ค�#4P ค
Q�#O2�20�/��7QอN�4P!!2��6Q� R!N/N2�0N�็�อ2ห2# Nค#7Pอ��7P! �อ�Q�O 2"Q��O2� อ8��#�์Nค#7Pอ�N�5"��N2�N 
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Nค#7Pอ�23อ2� อ8��#�์Q�หOอ�ค#1/ ห#7อO!O�#0�1P�อ8��#�์R��O2 24�คO2Nห%N2�5Q%O/�O%O/O�NN�็�24P��5P�9O�#4P ค
�3N�็��Oอ�Q�OQ��5/4��#0�3/1� (/4041�์ $��4�8�R�" , 2556 : 41) 

�5N� �9N�อ#์!2#์N�O� (CJ Supermarket) �Nอ�1Q��6Q�ค#1Q�O#�N!7Pอ/1��5P 4 !�#2ค! �.0. 2548 P�" <ค8�
/4�"์ 00%1�1�2���์= Q��2! <�#411� �5Nอ2�5 #1�1์R�" �3�1�= N�7Pอ�#0�อ��4��2#คO2�%5�Q�#9�O��Qห!N 
P�"�3ห�N2"24�คO2อ8�P คO%0�#4P ค�5Pค#�ค#1�Q�#2ค2�#0ห"1� N�>��#4�2#OหN�O#��5P�1�ห/1�#2��8#5 O%0N�O�
�"2"22�2Q��7Q��5P 2ค�%2�N�็�ห%1� N�N� �ค#��! #2��8#5 �2����8#5 28�##��8#5 �%�8#5 O%0#อ��อ�
�#8�N��/ �Nอ!2 �? 2556 ค8� N2�5"# N0#1�24��4์ �9O�7อห8O�Qห�N�อ�ค2#2�2/�#8P� �3�1� (!ห2��) R�ON�O2!2�7อ
ห8O�Qห�NO%0R�ON�%5P"��7PอN�็� CJ Express P�"R�ON�%5P"�Pค#�2#O2��2#�#4ห2#O%0�%"8��์P�"N�O��5P�2#�1��2#
24�คO2ค�ค%1�QหO!5�#024��4 2�!2�"4P��6Q��3QหO�ั��8�1� (�Oอ!9% � /1��5P 19 �1�/2ค! 66) !5�3�/�22�2�/N2 
1,000 22�2 ค#อ�ค%8! 42 �1�ห/1�Q� 5  9!4 2ค�อ��#0N�0R�" (CJ Express. (2566) P�"�? 2564 !5#2"R�O
#/! 29,723,237,492 �2� �3R# 1,364,870,726 �2� (Brand Buffet, 2565) �6 P��1�/N2N�็�O�#��์#O2�
20�/��7Qอ�5P!5�2#N�4�P�O%0�3R#�5PN�4P!�6Q�อ"N2�#/�N#O/ 

�2��%"8��์�N2%Oอ!N!7อ��5P �5N� !อ#์ Q�Oค7อ�0N�O��"2"22�2R�"1��7Q��5P�N2��1�ห/1�, #อ��อ��#8�N��/ 
O%0�#4!��%�Nอ� �6P��3N%�5P�1Q�2N/�Qห�N�0N�O��3N%#อ�ห#7อ���#อ� N�7Pอห%5�N%5P"��2#O�N��1��2�ค9NO�N�#2"
Qห�N (Market think, 2564) �1��1Q��2#06�12�ั��1"2N/��#02!�2��2#�2#�%2��#4�2#23ห#1��9O�#0�อ��2#
ห#7อ�9O�5PN�5P"/�Oอ��1��8#�4��5Q�6�N�็�24P��5P23ค1��O/"N�N��1��อ�Nห�7อ�2��%"8��์Q��O2�อ7P�N �9O/4�1"�6�2�Q�06�12
N�5P"/�1��ั��1"2N/��#02!�2��2#�%2� (Marketing Mix) ห#7อ 7Ps �6P��#0�อ��O/" �ั��1"�O2��%4� 1��์
O%0�#4�2# �ั��1"�O2�#2ค2 �ั��1"�O2��Nอ��2��2#�1��3ห�N2" �ั��1"�O2��2#2N�N2#4!�2#�%2� �ั��1"�O2�
�8ค%2�# �ั��1"�O2��#0�/��2# O%0�ั��1"�O2�24P�O/�%Oอ!�2��2" 2� �5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�
#O2��5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# �6P��%�2#/4�1"Q�ค#1Q��5Q�0�3QหO�9O�#0�อ��4��2#�8#�4�#O2�20�/�
�7 QอO%0�9 O�5 PN�5 P"/�Oอ�R�O�#2��6��ั��1"�5 P!5�%�Nอ�2#�1�24�Q��7 Qอ24�คO2Q�#O2��5N� !อ#์ �5 P�1 Q�อ"9 NQ�N��
�#8�N��!ห2�ค# N�7Pอ�5P�0�3�Oอ!9%�%�2#06�12/4�1"�5QR�/2�O���8#�4�O%0/2��%"8��์�2��2#�%2�ห#7อ
�#0"8��์Q�OQ�อ�2ค�R�O�NอR� 

 

/?!"F'#>2�ค์�อ��@#/B�?" 

1. N�7Pอ06�12#0�1�ค/2!ค4�NหO��อ��ั��1"2N/��#02!�2��2#�%2��#4�2# O%0�2#�1�24�Q��7Qอ24�คO2
�อ��9O�#4P คQ�#O2�20�/��7Qอ �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 

2. N�7Pอ06�12�ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2�อ��9O�#4P คQ�
#O2�20�/��7Qอ �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 

 

�อ&N�!�อ��@#/B�?"  
�อ&N�! O@%'#>�@�# �#0�2�#�5PQ�OQ��2#06�12ค#1Q��5Q R�OO�N �9O�#4P ค�6P�Nค"�7Qอ24�คO2Q�#O2�20�/�

�7Qอ �5N� !อ#์ อ"N2��Oอ" 1 ค#1Q� O%0อ201"อ"9NQ�N���#8�N��!ห2�ค# �3�/��#0�2�#�1Q�ห!� 5,471,588 ค� 
(23�1��#4ห2#�2#�0N�5"� �#!�2#��ค#อ�, 2566) (�Oอ!9% � /1��5P 31 �1�/2ค! 2566) 
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�%FN!!?/อ"N@�#CPQ�OQ%�@#/B�?" ค7อ �9O�#4P ค�6P�Nค"�7Qอ24�คO2Q�#O2�20�/��7Qอ �5N� !อ#์ อ"N2��Oอ" 1 
ค#1Q� O%0อ201"อ"9NQ�N���#8�N��!ห2�ค# P�"Q�O�2#2�23N#O�#9��อ� Taro Yamane (1973) �5P#0�1�ค/2!
N�7Pอ!1P� 95% �6P��3ห��QหO�3�2#28N!�1/อ"N2�N�็��3�/�R!N�Oอ"�/N2 353 ค� �1Q��5QN�7PอQ�ON�็��Oอ!9%23#อ�
23ห#1�ค/2!�4��%2��5Pอ2��0N�4��2��2#N�O��Oอ!9%O��2อ��2! Q��2#06�12ค#1Q��5Q �6��0�3�2#28N!�1/อ"N2�
N�็��3�/� 400 �1/อ"N2� P�"N%7อ��2#28N!O��N�20�� 

�อ&N�!!?/O'# �#0�อ��O/" 2 �1/O�# �1��5Q  
�1/O�#อ42#0 ค7อ �ั��1"2N/��#02!�2��2#�%2��#4�2# �#0�อ��O/" �O2��%4� 1��์O%0�#4�2# 

�O2�#2ค2 �O2��Nอ��2��2#�1��3ห�N2" �O2��2#2N�N2#4!�2#�%2� �O2��8ค%2�# �O2��#0�/��2# O%0�O2�
24P�O/�%Oอ!�2��2" 2� (Kotler, 2003) 

�1/O�#�2! ค7อ �2#�1�24�Q��7Qอ24�คO2�อ��9O�#4P คQ�#O2�Q�20�/��7Qอ �5N� !อ#์ �5P�1 Q�อ"9NQ�N��
�#8�N��!ห2�ค# (Kotler & Keller, 2012) 

�อ&N�! O@%2"@%#CP �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค#  
�อ&N�! O@%#>">N/%@ N�O�#/�#/!�Oอ!9%�1Q�O�NN�7อ��1�/2ค! 2566 �6�N�7อ��8! 2�1��์ 2567  

 

�@##&#/%/##��##! 

O�/ค4��ั��1"2N/��#02!�2��2#�%2��#4�2# (Kotler & Keller, 2012) R�O�%N2/R/O/N2 2N/��#02!
�2��2#�%2� (Marketing Mix 7Ps) ห!2"�6� �1/O�#ห#7อNค#7Pอ�!7อ�2��2#�%2��#4�2#�5P22!2#�ค/�ค8!R�O 
!1��0�3!2Q�O#N/!�1�N�7Pอ�อ�2�อ�ค/2!�6��อQ�O%0ค/2!�Oอ��2#�อ�%9�คO2�5PN�็��%8N!N�O2ห!2"  

O�/ค4��$1�5�2#�1�24�Q��7 Qอ (Kotler & Keller, 2012) R�Oอ�4�2" �$�4�##!�อ��9 O�#4P ค�5P!5
% 1�1�0N�็��#0�/��2# �6 P�!5อ4��4�%�Nอ�2#�1�24�Q��อ��9 O�#4P ค (The Buying Decision Process) 
�#0�อ��O/" 5 �1Q��อ� 1) �2##1�#9O�6�ค/2!�Oอ��2#ห#7อ�ั�ห2 (Problem/Need Recognition) 2) �2#
คO�ห2�Oอ!9% (Information Search) 3) �2#�#0N!4��2�N%7อ� (Evaluation of Alternatives) 4) �2#
�1�24�Q��7Qอ (Purchase Decision) 5) �$�4�##! 2"ห%1��2#�7Qอ (Post purchase Behavior)  
 

2!!!B�@%�อ��@#/B�?"  
�ั��1"�O2�2N/��#02!�2��2#�%2� �6P��#0�อ��O/" �%4� 1��์O%0�#4�2# #2ค2 �Nอ��2��2#�1�

�3ห�N2" �2#2N�N2#4!�2#�%2� �8ค%2�# �#0�/��2# O%024P�O/�%Oอ!�2��2" 2� !5�%�Nอ�2#�1�24�Q��7Qอ
24�คO2�อ��9O�#4P คQ�#O2�20�/��7Qอ �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 
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�#อ&O%/คB �@#/B�?" 

 
                       !?/O'#อB2#>                                                  !?/O'#!@! 

              (Independent Variables)                               (Dependent Variables)  
 

 

 

 

 

 

 

 

 

 

/B$C AN%B%�@#/B�?" 

�2#06�12/4�1"Q�ค#1Q��5QN�็��2#/4�1"O��N�4��#4!2� P�"Q�OO��2อ��2!N�็�Nค#7Pอ�!7อQ��2#N�O�
�Oอ!9% P�"!522#023ค1��6�/4�5�2#�3N�4��2#/4�1"อ"N2�N�็��1Q�N�็��อ� N�7PอQหOR�O�6P��Oอ!9%�2��%8N!�1/อ"N2� 
O%0�0�3R�/4Nค#20ห์�O/"/4�5�2�2�4�4�NอR� 

�@#2#O@�Nค#EPอ�!Eอ#CPQ�OQ%�@#/B�?"  
Nค#7Pอ�!7อO%0�1 Q��อ��2#2#O2�Nค#7Pอ�!7อค7อ O��2อ��2!N�7 PอQ� OQ��2#N�O�#/�#/!�Oอ!9%  

�2#�3N�4��2#2#O2� !5�1Q��อ��2#2#O2�Nค#7Pอ�!7อ �1��NอR��5Q (1) 06�12Nอ�22#�Oอ!9%�2�Nอ�22#O%0�2�/4�1" 

�5PN�5P"/�Oอ��N2� N N�7PอN�็�O�/�2�Q��2#2#O2�O��2อ��2! O%0 (2) 2#O2�O��2อ��2! P�"�อ�N���อ�
O��2อ��2!�0N�5P"/�Oอ��1��ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� 
!อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 

�@## 2อ&ค/@!N#CP"�!#�N�B�N%EQอห@ (Content Validity) - �3O��2อ��2!�5P2#O2��6Q�N2�อQหO
�9ON�5P"/�2� �3�/� 3 �N2� �4�2#�2ห2คN221!�#024��4์ ค/2!2อ�ค%Oอ�#0ห/N2�ค3�2!�1�/1��8�#02�ค์ (Index 

of Item- Objective congruence: IOC) N�7 Pอ�#/�2อ�ค/2!�9��Oอ��อ�N�7 Qอห2 �2#Q�O 212 O%0QหO
�OอN2�อO�0 P�"�3!2ค3�/��2!29�# Index of Item-Objective congruence (IOC) �6P�O�N%0�Oอค3�2! 

!5คN2R!N�P3�/N2 0.5 �8��Oอ �2��1Q��9O/4�1"�3!2O�OR��#1��#8�O��2อ��2! P�"Q�O 212QหO!5ค/2!�1�N��O%0
ค#อ�ค%8!/1��8�#02�ค์�อ��2#/4�1"P�"Q�O29�# IOC (Index of Item Objective Congruence) (Rovinelli & 

Hambleton, 1997)  
�@#!#/�2อ&ค/@!N�EPอ!?P% (Reliability) - N!7Pอ�9O/4�1"R�OO�OR�O��2อ��2!�2!�5P�9O�#�ค8�/8�4#0�8

N#5"�#Oอ"O%O/ �6��3�2#O���1��%8N!�1/อ"N2��3�/� 40 �1/อ"N2� O%0�3�Oอ!9%�2�O��2อ��2! !2��2อ�
ค/2!N�7Pอ!1P��อ�O��2อ��2! P�"Q�OP�#O�#!23N#O�#9��2�2�4�4Q��2#ห2ค/2!N�7Pอ!1P� P�"Q�O/4�5�2#ห2คN2

'ั��?"2N/%'#>2!#@��@#!%@ &#B�@# (7Ps) 

1. �%4� 1��์O%0�#4�2# (Product and service) 
2. #2ค2 (Price) 
3. �Nอ��2��2#�1��3ห�N2" (Place) 
4. �2#2N�N2#4!�2#�%2� (Promotion) 
5. �8ค%2�# (People) 
6. �#0�/��2# (Process) 
7. 24P�O/�%Oอ!�2��2" 2� (Physical evidence) 

(Kotler & Keller, 2012) 

 

 

�@#!? 2B%Q��EQอ2B%คO@�อ�(GO&#BP คQ%
#O@%2> /��EQอ  

�CN� !อ#์ #CP!?Q�อ"GNQ%N�!
�#F�N#�!ห@%ค# 

 

(Kotler & Keller, 2012) 
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21!�#024��4์Oอ%�2�อ�ค#อ��2ค (Cronbach’s Alpha) �อ�O��2อ��2!�1Q���1� !5คN2ค/2!N�7Pอ!1P��5P#0�1� 
0.923 (!5คN2อ"9N#0ห/N2� 0.7 - 1.00) �7อ/N2O��2อ��2!!5ค/2!�N2N�7Pอ�7อ29� (Hair, Black, Babin, Anderson 

& Tatham, 2006)  
 

(%�@#/B�?"  
��/N2 �9O�อ�O��2อ��2!2N/�Qห�NN�็�N�0�2" อ2"8 30 -39 �? !5อ2�5�N�็��O2#2��2#/��1��2�

#1�/422ห�4�/2!2�4�อ�ค์�#��ค#อ�2N/��Oอ��4P� #2"R�ON�%5P"�NอN�7อ� 20,001 – 30,000 �2� ค/2!�5PQ��2#
N�O2#O2� 1-2 ค#1Q��Nอ21��2ห์ O%0�3�/�N�4��5PQ�O�N2"Q�O�N%0ค#1Q� ค7อ 101 – 200 �2� 

 

�2#2��5P 1 คN2N�%5P"O%02N/�N�5P"�N��!2�#�2��อ��ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#
�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 

 

'ั��?"2N/%'#>2!#@��@#!%@ &#B�@# (7Ps) �̅ S.D. #> ?& 

ค/@!คB NหO% 
%A ?&#CP 

1. �O2��%4� 1��์O%0�#4�2# 3.91 0.657 !2� 1 
2. �O2�#2ค2 3.68 0.713 !2� 5 
3. �O2��Nอ��2��2#�1��3ห�N2" 3.53 0.931 !2� 6 
4. �O2��2#2N�N2#4!�2#�%2� 3.42 0.872 !2� 7 
5. �O2��8ค%2�# 3.73 0.783 !2� 4 
6. �O2��#0�/��2# 3.80 0.792 !2� 3 
7. �O2�24P�O/�%Oอ!�2��2" 2� 3.90 0.764 !2� 2 
'ั��?"2N/%'#>2!#@��@#!%@ &#B�@# P "#/! 3.71 0.787 !@�  

 

�2��2#2��5P 1 ��/N2 �%8N!�1/อ"N2� P�"#/! !5#0�1�ค/2!ค4�NหO�N�5P"/�1��ั��1"2N/��#02!�2�
�2#�%2��#4�2# �O2��%4� 1��์O%0�#4�2# อ"9NQ�#0�1�!2� #อ�%�!2 R�OO�N �O2�24P�O/�%Oอ!�2��2" 2�, 
�O2��#0�/��2#, �O2��8ค%2�#, �O2�#2ค2, �O2��Nอ��2��2#�1��3ห�N2"O%0�O2��2#2N�N2#4!�2#�%2�อ"9NQ�
#0�1�!2� �2!%3�1� 
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�2#2��5P 2 คN2N�%5P"O%02N/�N�5P"�N��!2�#�2��อ�#0�1�ค/2!ค4�NหO��Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ 
�5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 

 

�@#!? 2B%Q�N%Eอ�N�N@หอ�?� �̅ S.D. #> ?&ค/@!คB NหO% 
�2#�1�24�Q��7Qอ24�คO2P�"#/!Q�#O2��5N� !อ#์ 3.57 0.86 !2� 

 

�2��2#2��5P 2 ��/N2 �%8N!�1/อ"N2� !5#0�1�ค/2!ค4�NหO�N�5P"/�1��2#�1�24�Q��7Qอ24�คO2Q�#O2�20�/�
�7Qอ �5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# อ"9NQ�#0�1�!2� 

  
�2#2��5P 3 �%�2#/4Nค#20ห์�ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ 

�5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# �O/"2�4�4�2#/4Nค#20ห์ค/2!���อ"N�4��ห8ค9� (O�� Enter) 
 

'ั��?" Beta SEb β t Sig. 
คN@ค�#CP (Constant) .647 .339  1.908 .000* 
�O2��%4� 1��์O%0�#4�2# (X1) .682 .049 .573 13.941 .000* 
�O2�#2ค2 (X2) .641 .046 .571 13.884 .001* 
�O2��Nอ��2��2#�1��3ห�N2" (X3) .434 .038 .496 11.408 .000* 
�O2��2#2N�N2#4!�2#�%2� (X4) .552 .037 .596 14.796 .000* 
�O2��#0�/��2# (X5) .669 .044 .608 15.286 .000* 
�O2��8ค%2�# (X6) .517 .039 .556 13.348 .000* 
�O2�24P�O/�%Oอ!�2��2" 2� (X7) .658 .039 .648 16.332986 .000* 

R = .697, R2 = .447, Adjusted R2 =.434, SE = .941  
* !5�1"23ค1��2�2�4�4�5P#0�1� .05 

 

�2��2#2��5P 3 �2#/4Nค#20ห์�ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�
#O2��5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# ��/N2 �1/O�#�5P22!2#��"2�#�์�2#�1�24�Q��7Qอ24�คO2Q�#O2��5
N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# (Y1) P�"N#5"�%3�1��2�!2�R�ห2�Oอ" R�OO�N �O2��%4� 1��์O%0
�#4�2# (X1) �O2��#0�/��2# (X5) �O2�24 P�O/�%Oอ!�2��2" 2� (X7) �O2�#2ค2(X2) �O2��2#2N�N2#4!
�2#�%2� (X4) �O2��O2��8ค%2�# (X6) O%0�O2��Nอ��2��2#�1��3ห�N2" (X3) P�"�1/O�#�1Q� 7 �1/�5Q 22!2#�
�"2�#�์�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# R�O#Oอ"%0 43.40 O%0!5คN2
ค/2!ค%2�Nค%7Pอ��2��2#�"2�#�์ 0.941 O%022!2#�N�5"�N�็�2!�2#�"2�#�์ R�O�1��5Q  

 Ŷ = .647 (Constant) + .682 (X1) + .669 (X5) + .658 (X7) + .641 (X2) + .552 (X4) + .517 (X6) + .434 (X3) 
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2#F'O%>อ B'#@"(%�@#/B�?" 

�2��%�2#/4�1" N#7Pอ��ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� 
!อ#์ �5P�1Q�อ"9NQ�N���#8�N��!ห2�ค# 22!2#�อ 4�#2"�%�2!�OอคO���R�O�1��5Q 

1. �ั��1"2N/��#02!�2��2#�%2��#4�2# R�OO�N �O2��%4� 1��์O%0�#4�2# �O2�#2ค2 �O2��Nอ��2�
�2#�1��3ห�N2" �O2��2#2N�N2#4!�2#�%2� �O2��8ค%2�# �O2��#0�/��2# O%0�O2�24P�O/�%Oอ!�2��2" 2� 
��/N2!5#0�1�ค/2!ค4�NหO�Q��O2��%4� 1��์O%0�#4�2# อ"9NQ�#0�1�!2� #อ�%�!2 R�OO�N �O2�24P�O/�%Oอ!�2�
�2" 2�, �O2��#0�/��2#, �O2��8ค%2�#, �O2�#2ค2, �O2��Nอ��2��2#�1��3ห�N2" O%0�O2��2#2N�N2#4!
�2#�%2�อ"9NQ�#0�1�!2� �2!%3�1� 2อ�ค%Oอ��1��2�/4�1"�อ����% ค3%Q3N%40 (2562) R�O06�12�ั��1"�5P!5�% 

�Nอ�2#�1�24�Q�N�N2หOอ��1��5P�3�%อOอ!�Oอ" อ3N อ�#0�8N!O�� �1�ห/1�2!8�#22ค# ��/N2 �ั��1"�2��2#�%2�
�O2��%4� 1��์O%0�#4�2# P�" 2�#/!O%O/�%8N!�1/อ"N2�!5ค/2!NหO��O/"!2� 2N/�#0�1�ค/2!ค4�NหO��O2��2#
�#4�2#, �O2��Nอ��2��2#�1��3ห�N2", �O2�#2ค2, �O2��%4� 1��์O%0�#4�2#, �O2�%1�1�0�2��2" 2� O%0
�O2��2#2N�N2#4!�2#�%2�อ"9NQ�#0�1��2��%2� �2!%3�1�2อ�ค%Oอ��1��2�/4�1"�อ�2!$�1" Q2"4P�, 21���0 
�#02�ค์28� O%0/4!%�2��์ �1��#์�#0N2#4� (2560) R�O06�12�ั��1"�5P2N��%�Nอ�2#�1�24�Q�N%7อ�N�N2หอ�1��อ�
�1�06�12!ห2/4�"2%1"#2� 1�28#4��#์ ��/N2 �O2��2#2N�N2#4!�2#�%2� !5ค/2!ค4�NหO�อ"9NQ�#0�1��2��%2� 

2. �ั��1"2N/��#02!�2��2#�%2��#4�2#�5P!5�%�Nอ�2#�1�24�Q��7Qอ24�คO2Q�#O2��5N� !อ#์ �5P�1Q�อ"9NQ�
N���#8�N��!ห2�ค# ��/N2 �ั��1"�O2��%4� 1��์O%0�#4�2#, �O2�#2ค2, �O2��Nอ��2��2#�1��3ห�N2", �O2�
�2#2N�N2#4!�2#�%2�, �O2��8ค%2�#, �O2��#0�/��2# O%0�O2�24P�O/�%Oอ!�2��2" 2� 2N��%�2��/��Nอ
�2#�1�24�Q��7Qอ24�คO2อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1� .01 O%0 0.5 2อ�ค%Oอ��1��2�/4�1"�อ� �4�4!2 �1�%! 
O%0�0.�#.�8%N�1�์ !�ค% (2558) R�O�3�2#06�12N#7Pอ� �ั��1"�5P!5ค/2!21!�1��์�1��$�4�##!�2#�1�24�Q��7Qอ
อ2ห2#ค%5��N2�27Pออ4N%O��#อ�4�2์ Q�N���#8�N��!ห2�ค# !5/1��8�#02�ค์N�7Pอ06�12�ั��1"�5P!5�%�Nอ�$�4�##!
�2#�1�24�Q��7Qออ2ห2#ค%5��9O�2์�N2�27Pออ4N%O��#อ�4�2์ Q�N���#8�N��!ห2�ค# P�"N�็��2#06�12/4�1"O��N�4�
�#4!2� O%0Q�OO��2อ��2!�2��%8N!�1/อ"N2��3�/� 300 �1/อ"N2� Q��2#N�O�#/�#/!�Oอ!9%2�4�4�5PQ�OQ��2#
/4Nค#20ห์ R�OO�N �2#O��O��ค/2!�5P คN2#Oอ"%0 คN2N�%5P" คN22N/�N�5P"�N��!2�#�2� O%0��2อ�2!!�4�2�Rค2
Oค/#์ (Chi-Square) �%�2#/4�1"��/N2�9O�#4P คอ2ห2#ค%5�2N/�Qห�NN�็�N�0ห�4� อ2"8#0ห/N2� 26 – 35 �? 
�2#06�12#0�1��#4��2�#5ห#7อN�5"�N�N2 อ2�5���1��2��#411�Nอ���O%0!5#2"R�ON�%5P"�NอN�7อ� 10,000 – 
20,000 �2� �#0N ��อ�อ2ห2#ค%5��5P�7Qอ�Nอ"�5P28� ค7อ �1��%อ�22#�41 2�2��5P�5P�7Qออ2ห2#ค%5��Nอ"�5P28� 
ค7อ �8�N�อ#์!2#์N�O� ค/2!�5PQ��2#�7Qอ!2��/N2 1 ค#1Q��Nอ21��2ห์ P�"R!N�3�1�/2#0O%0Pอ�22 �6P���Nอ�N�็�
�8คค%�5P!5อ4��4�%�Nอ�2#�1�24�Q�N%7อ��7Qอ P�"Q�O27Pอ21�ค!ออ�R%�์��Nค#7อ�N2"อ4�N�อ#์N�O�N�็�Oห%N��Oอ!9%�5P
� N/"Q��2#�1�24�Q��7 Qอ O%02N/��#02!�2��2#�%2��5 P! 5�%�Nอ�2#�1�24�Q��7 Qออ2ห2#ค%5��N2�27Pอ
อ4N%O��#อ�4�2์อ"9NQ�#0�1�!2�Q��8��O2� P�"�%4� 1��์O%0�#4�2# !5�%!2��5P28� #อ�%�!2R�OO�N �O2�#2ค2 
�O2��2#2N�N2#4!�2#�%2� O%0�Nอ��2��2#�1��3ห�N2" �2!%3�1� �%�2#��2อ�2!!�4�2���/N2 �ั��1"�O2�
�#0�2�#022�#์ �#0�อ��O/" N�0 อ2"8 2�2� 2�2!#2 #0�1��2#06�12 อ2�5� O%0#2"R�ON�%5P"�NอN�7อ��5P
�N2��1� !5�%�Nอ�$�4�##!�2#�1�24�Q��7Qออ2ห2#ค%5��N2�27Pออ4N%O��#อ�4�2์Q�N���#8�N��!ห2�ค#�5PO���N2�
�1�อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1� 0.05 O%0�ั��1"2N/��#02!�2��2#�%2��8��O2� !5ค/2!21!�1��์�1�
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�$�4�##!�2#�1�24�Q��7Qออ2ห2#ค%5��N2�27Pออ4N%O��#อ�4�2์ Q�N���#8�N��!ห2�ค#อ"N2�!5�1"23ค1��2�2�4�4�5P
#0�1� 0.05 O%02อ�ค%Oอ��1��2�/4�1"�อ� อ##�24��4์ 2�%ค�2��1์ O%0��!% �1��#์2! (2559) R�O06�12
N# 7 Pอ� � ั�� 1"2 N/��#02!�2��2#�%2��5 P2 N��%�Nอ�2#�1�24�Q��7 Qออ2ห2#ค%5��อ��9 O�# 4P คQ�N��
�#8�N��!ห2�ค# !5/1��8�#02�ค์N�7Pอ06�12�6�ค/2!O���N2��อ��ั��1"2N/��8คค%O%0N�7Pอ06�12�6��ั��1"2N/�
�#02!�2��2#�%2��5P2N��%�Nอ�2#�1�24�Q��7Qออ2ห2#ค%5� (Clean Food) �อ��9O�#4P คQ�N���#8�N��/ �2#
/4�1"N�็�N�4��#4!2�Q�#9�O���2#�3�2#/4�1"N�4�23#/� P�"Q�OO��2อ��2!N�็�Nค#7Pอ�!7อQ��2#N�O�#/�#/!
�Oอ!9% �%8N!�1/อ"N2� ค7อ �#0�2��Q�N���#8�N��/ �3�/� 400 �1/อ"N2� �2#/4Nค#20ห์�Oอ!9% �#0�อ��O/" 
�2#ห2คN2ค/2!�5P#Oอ"%0 คN2N�%5P" คN2N�5P"�N��!2�#�2� �2#/4Nค#20ห์ค/2!O�#�#/� O%0/4Nค#20ห์ค/2!
���อ"N�4��ห8ค9� P�"�3ห���1"23ค1��2�2�4�4�5P#0�1� 0.05 �%�2#/4�1"��/N2 �%8N!�1/อ"N2� 2N/�Qห�NN�็�
N�0ห�4� !5�N/�อ2"8 20 – 29 �? !5#0�1��2#06�12อ"9NQ�#0�1��#4��2�#5 !52�2� 2�P2� !52�2�0N�็��424�
�1�06�12O%0!5#2"R�O�Oอ"�/N2 15,000 �2� O%0�ั��1"2N/��#02!�2��2#�%2� �2��O2��%4� 1��์O%0
�#4�2# �2��O2�#2ค2 O%0�2��O2��2#2N�N2#4!�2#�%2� !5�%�Nอ�2#�1�24�Q��7Qออ2ห2#ค%5��อ��9O�#4P คQ�
N���#8�N��/ อ"N2�!5�1"23ค1��2�2�4�4�5P#0�1��1"23ค1� 0.05 �ั��1"2N/��#02!�2��2#�%2��5P!5�%�Nอ�2#
�1�24�Q��7Qอ!5 3 �ั��1" R�OO�N 1) �2��O2��%4� 1��์O%0�#4�2# �9O�#0�อ��4��2#ค/#ค3�6��6�/1��8�4��5PQ�OQ�
�2#�#0�อ�อ2ห2# O%0/4�5Q��2#�#0�อ�อ2ห2# N�7Pอ22!2#��3QหON�4��#0P"��์R�O�#4� N�็��%�5�Nอ�9O�#4P ค
O%022!2#��3!2�3N�็�P�1�2QหOO�N�2��4��2#R�Oอ5��O/" 2)�O2�#2ค2 �2#�3ห��#2ค2�อ�อ2ห2#ค%5� �9O
�#0�อ��4��2#ค/#�3ห��#2ค2QหONห!202!�1�ค8� 2� O%0ค/2!20�/�2�2"�N2�N N�#20�0N�็�2N/�ห�6P�
�5P�0�N/"QหO�9O�#4P ค22!2#��1�24�Q�N%7อ��7Qออ2ห2#ค%5�R�O O%0 3) �O2�2N�N2#4!�2#�%2� �9O�#0�อ��4��2#
ค/#ค3�6��6��2#2#O2��%"8��์N�7Pอ2N�N2#4!�2#�%2��อ���อ"N2�2!P3N2!อ N�7Pอ�5P�0�3QหOO�N��1��1�ค9NO�N�R�O
O%0N�็��2�N%7อ�QหO�1��9O�#4P คอ5��O/" 

 

�OอN2%อO%>Q%�@#%A(%/B�?"R'Q�O 
1. �O2��%4� 1��์O%0�#4�2# - #O2��5N� !อ#์ ค/#N�4P!�%4� 1��์O%0�#4�2#Q�O�N%0ห!/�ห!9NQหO

ห%2�ห%2"!2�"4P��6Q�  
2. �O2�#2ค2 - #O2��5N� !อ#์ ค/#�1Q�#2ค224�คO2�2�#2"�2#QหONห!202!�1�#2ค2Q��Oอ��%2� 

3. �O2��Nอ��2��2#�1��3ห�N2" - #O2��5N� !อ#์ ค/#N�4P!�3�/�22�2O%0ค#อ�ค%8!ห%2�ห%2"�7Q��5P
QหO!2��6Q� 

4. �O2��2#2N�N2#4!�2#�%2� - #O2��5N� !อ#์ ค/#N�4P!#2"�2#2N�N2#4!�2#�2"O%024�คO2 Promotion 

N�7Pอ�6��9�ค/2!2�Q�O%0�#0�221!�1��์QหO!2��6Q� 

5. �O2��8ค%2�# - #O2��5N� !อ#์ ค/#QหO��1��2��2"�อ�#O2�!5�4�Q�Q��2#QหO�#4�2#QหO!2�O%0!5
ค/2!#9O�O2��%4� 1��์O%0�#4�2#QหO!2��6Q� 

6. �O2��#0�/��2# - #O2��5N� !อ#์ ค/#QหO��1��2��2"�อ�#O2��%N2/�Oอ�#1�%9�คO2 N2�อP�#P!�1P�
อ7P�N�อ�Nห�7อ�2��5P%9�คO2�7Qอ O%0�%N2/2���2���2#�2"QหO!2��5Q� 
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7. � O2�2 4 P �O/�% Oอ!�2��2" 2� – # O2�� 5 N� !อ#์ ค/#N� 4 P!O2�2/ N2�O%0ค/2!N" O��อ�
Nค#7Pอ��#1�อ2�20 2"Q�#O2�QหO!2��6Q� 

 

�OอN2%อO%>Q%�@##A/B�?"ค#?Q�!NอR' 
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