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Factors Affecting the Investment Intentions in Financial Products  

of Generation Y in Bangkok Metropolis 
 

#%1(%อ� !2%2�8% 

'1�06�12#0"1()#4��2P% 22�2/4�2�2#(1��5 !ห2/4%"2%1"#2!ค3Oห� 
E mail: 6514154200@rumail.ru.ac.th 

 

&#ค? .Nอ 

�2#/4�1"'5Q!5/1#$8)#02�คNN�7Pอ�2#06�12)?��1""O2'%1�10%2��2#N�4' O%0)?��1""O2'O#��9�Q�%5P2N�*%#Nอ
ค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ�  Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# 
Q'�2#/4�1"ค#1Q�'5QN)็'�2#/4�1"N�4�)#4!2!  �%8N!#1/อ"N2�%5PQ�OQ'�2#/4�1" ค7อ )#0�2�'�%8N! Generation Y 
(อ2"8 28-43 )?) �3'/' 400 ค' P""Q�O�2#28N!#1/อ"N2�O((20"/� #/(#/!�Oอ!9%O%0Q�O2$4#4/4Nค#20หN
$"$อ"�ห8ค9! N�7Pอ%"2อ(#1/O)#%5P2N�อ4%&4�%อ"N2�!5'1"23ค1� O%O/�6�'3!22#O2�2!�2#�"2�#!N 
*%�2#06�12�(/N2 )?��1""O2'%1�10%2��2#N�4' O%0)?��1""O2'O#��9�Q�%5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'
Q'*%4# 1!�N%2��2#N�4'�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# R"OO�N ค/2!#9O%2��2#N�4' �$#4�##!
%2��2#N�4' %10'ค#4%2��2#N�4' O#��9�Q�Q'�2#)#02(ค/2!23N#O� O#��9�Q�Q'ค/2!21!�1'&N O%0O#��9�Q�
Q'N#7Pอ�อ3'2� 2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ�  Generation Y N�#�7Q'%5P
�#8�N%�!ห2'ค# อ"N2�!5'1"23ค1�%2�2$4#4 0.05 

 

คA2Aค?ญ: %1�10%2��2#N�4', O#��9�Q�, ค/2!#1Q�Q�Q'�2#N%7อ�%�%8' 

 

Abstract 
This research aims to study the onancial skills and Motivational factors that innuence 

the investment intentions in onancial products of Generation Y in Bangkok. This study is 
quantitative research. The 400 samples were used in this research who are Generation Y 
(aged 28 - 43 years) in Bangkok. A convenience sampling method was used, and Multiple 
regression analysis was conducted, using the Enter method, to identify variables that affect 
investment intentions signiocantly which led to the development of a predictive equation. 
The study found onancial knowledge, onancial behavior, onancial attitudes, Achievement 
Motive, Afoliation Motive, and Power Motive signiocantly affect the investment intentions in 
onancial products of Generation Y in Bangkok at a statistical signiocance level of 0.05. 
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&#%A 

#2"�2'*%�2#06�12ค/2!N�7Pอ!1P'�อ�*9O(#4P คQ'อ2N�5"' (ASEAN Consumer Sentiment Study-ACSS) 
)#0�3)? 2566 P"" 72% �อ�*9O#อ(O((23#/� �1�/%N�5P"/�1( 2/0N0#1��4��0%อ#1/%5Pอ2�N�4"�6Q'Q'อ5� 
6-12 N"7อ'�O2�ห'O2 2N�*%QหOQ�O�N2"อ"N2�#0!1"#0/1��/N2N"4! #/!%1Q�ค'#8N'Qห!N2'Q��2#ออ!O%0�2#%�%8'
!2��6Q' N)็'#2"�2'06�12N�7Pอ/4Nค#20หNO'/P'O!O%0ค/2!N�7Pอ!1P'�อ�*9O(#4P ค�2� 5 )#0N%0Q'อ2N�5"' 
)#0�อ("O/" 24�คP)#N !2N%N�5" อ4'P"'4N�5" R%" O%0N/5""'2! N)็')#0�3%8�)? #2"�2')?%5P 4 �(1(%N228"
R"O�1"%3�6Q'N!7PอN"7อ'!4$8'2"' 2566 P""Q')#0N%0R%"N)็'�2#23#/�ค3#อ(�อ�*9O(#4P ค  600 ค'
�2�ห%2"�%8N!)#0�2�# ค/2!�1�/%%2��2#N�4'2N�*%QหO*9O(#4P ค�2/R%"Q�O�N2"อ"N2�#1"�8!O%0/2�O*'�2#%�%8' 
*%23#/��(/N2 57% �อ�*9O#อ(O((2อ($2!!5ค/2!�1�/%N�5P"/�1(อ1##2N�4'N�้อ%5P29��6Q'  P""!5ค/2!�1�/%
N�5P"/�1(คN2Q�O�N2"Q'ค#1/N#7อ'%5P29��6Q'#Oอ"%0 14 N�4P!�6Q'อ"N2�NหO'R"O�1" O%0ค/2!�1�/%N�4P!�6Q' 11% N�5P"/�1(
�2#ออ!%5P%"%� 'อ��2�'5Q #2"�2'"1�#0(8O'/P'O!%5P'N22'Q��อ�ค'#8N'Qห!N%5PQหOค/2!23ค1��1(�2#ออ!O%0
�2#%�%8' Gen Z N)็'�%8N!%5P#0!1"#0/1�%5P28" P"" 41% !5O*'ออ!N�4'!2��6Q'Q')?'5Q Q'�!0%5P Gen Y !8N�N'O'
�2#%�%8'!2�%5P28"N!7PอN%5"(�1(�%8N!อ7P' (Money & Banking Online, 2566) ห1/ห'O222"�2'�1 '2ค/2!"1P�"7'
#%2"%8' #%2"ห%1�%#1�"NOหN�)#0N%0R%" (#%%.) N*"/N2�Oอ!9%�N/� 7 N"7อ'O#��อ�)? 2566 �(/N2
!5"อ"�2#N)>"(1��5�7Qอ�2"ห8O'R%"N�4P!�6Q')#0!2! 3-4 ห!7P'(1��5#NอN"7อ' �6P��2#N)>"(1��5N%#"ห8O'N�4P!�6Q'
#NอN'7Pอ�$7อN)็'N#7Pอ�)�#4 N�#20ห8O'N)็' asset class ห'6P�%5Pค'"1�QหOค/2!2'Q�%�%8' อ"N2�R#�O"5 Q'�N/�ห%1� 
24P�%5PNหO'ค7อ�0!5ค'#8N'Qห!N (younger generation) N�N' Gen-Y O%0 Gen-Z !2N)>"(1��5Q'�3'/'!2��6Q'
N#7Pอ" N O%0�2#�7Qอ�2"�O!5(1��5%5PN)็'�%8N! Gen-Y O%0 Gen-Z Q'21"2N/'%5P29��6Q' ()#0�2#4&8#�4�, 2566) 

�2#%�%8'Q'"8ค'5Q!5%2�N%7อ�!2��6Q'!2Q'#9)O((�อ�*%4# 1!�N%2��2#N�4' �6P�!5ห%2"#9)O(( N�N' 
2%2�ออ!%#1�"N (ออ�P""&'2ค2#N�7Pอ�2#N�1##O%02ห�#!N�2#N�1## ห#7อ &.�.2.) 2%2�ออ!24' 
(ออ�P""&'2ค2#ออ!24') )#0�1'�5/4#O((202!%#1�"N ห'N/"%�%8'Q'�อ�%8'#/! (&'2ค2#OหN�)#0N%0R%", 
2566)  

"1�'1Q'�2#ออ!N�4'ห#7อ%�%8'QหOR"O#2!N)้2ห!2"%5P#1Q�R/O �6�!5ค/2!23ค1�!2�N'7Pอ��2��N/"%3QหO#9O�1�
/2�O*'�2#Q�O�N2" อ"ออ! O%0(#4ห2#ค/2!N25P"� #9O�1�&8#�4�#N2� N O%0*%4# 1!�N%2��2#N�4'!2��6Q' 
!5N�7Pอ'�%8N!Qห!N%5PN)็''1�%�%8' N�O2Q��%R�%2�N0#1��4�O%0�2#N�4' /2�O*'#0"0"2/O%0%3QหO!5อ42# 2�
%2��2#N�4' �2#!5อ42# 2�%2��2#N�4'อ2��0R!NR"Oห!2"$6��2#%5PN#2#Oอ�N)็'N0#1�5  O#Nห!2"ค/2!/N2N#2!5
#2"R"O�2�24'%#1�"N %5PN#5"�/N2 Passive Income !2��/N2คN2Q�O�N2")#0�3�อ�#' ((%'. �>P''2, 2561) 
Generation Y N)็'อ5�ห'6P� Generation %5PN)็'�%8N!N)้2ห!2"23ค1��อ�2$2(1'�2#N�4'Q'�2#�2"*%4# 1!�N
%2��2#N�4' *9O/4�1"�6�!5ค/2!2'Q�06�12ห2)?��1"อ1'N)็'*%OหN��2#%�%8'�อ� Generation "1��%N2/ N�7PอN)็'
O'/%2�Q'�2#�1 '2O%02N�N2#4!�2#%�%8'#NอR) 
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/?!"F'/>2�ค์�อ��@//B�?. 

N�7Pอ06�12)?��1"%5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ� Generation Y
N�#�7Q'%5P�#8�N%�!ห2'ค# 
 

�อ&N�!�อ��@//B�?. 

1. �อ&N�! O@%'/>ช@�/O1>�1FN-!?/อ.N@� 
 *9O/4�1"Q�O)#0�2�#Q'�2#/4�1"ค#1Q�'5Q  ค7อ (8คค%%5Pอ201"อ"9NQ'N�#�#8�N%�!ห2'ค# %5PN)็'(8คค% 

Generation Y �3'/' 1,455,337 ค' (MGR online, 2566) �3ห'"�'2"#1/อ"N2�"O/"/4&5�อ� Taro 
Yamane, 1973) %5P#0"1(ค/2!N�7Pอ!1P' 95% �'2"#1/อ"N2�N%N2�1( 400 ค' Q�O�2#28N!#1/อ"N2�O((20"/�  

2. �อ&N�! O@%!?/O'/ 
 !8N�N'O'06�12อ4%&4�%�อ�)?��1""O2'%1�10%2��2#N�4'%1Q� 3 "O2')#0�อ("O/" 1) ค/2!#9O%2��2#N�4' 

(Financial Knowledge) 2) �$#4�##!%2��2#N�4' (Financial Behavior) 3) %10'ค#4%2��2#N�4' 
(Financial Attitude) O%0)?��1""O2'O#��9�Q�อ5� 3 "O2' )#0�อ("O/"#1/O)# 1) O#��9�Q�Q'�2#)#02(
ค/2!23N#O� (Achievement Motive) 2) O#��9�Q�Q'ค/2!21!�1'&N (Affiliation Motive) 3) O#��9�Q�Q'อ3'2� 
(Power Motive)  

3. �อ&N�! O@%/>.>N/1@ 
 *9O/4�1"%3�2#06�12/4�1"ค#1Q�'5QR"O"3N'4'�2#/4�1"Q'�N/�#0ห/N2� N"7อ'!5'2ค! $6� N"7อ'!4$8'2"' 

�.0. 2567 

 

�@/#&#/%///��//- 

%1�10%2��2#N�4' (Financial skills) )#0�อ("O/" ค/2!#9O%2��2#N�4', �$#4�##!%2��2#N�4' 
O%0%10'ค#4%2��2#N�4' (Aristei & Gallo, 2021)  

O#��9�Q� (Motivation) 06�12�2�%$1�5�2#�1"�2#O#��9�Q� (The motive disposition theory: 
MDT) P"" McClelland (1953) )#0�อ("O/" O#��9�Q�Q'�2#)#02(ค/2!23N#O� O#��9�Q�Q'ค/2!21!�1'&N 
O%0O#��9�Q�อ3'2�  

ค/2!#1Q�Q� �6P�ค/2!#1Q�Q�'5Q�0!5ค/2!21!�1'&N'3R)29N�2#%3QหON�4"�$#4�##!Q'N#7Pอ�'1Q'%5P�3%1�06�12 
(Gardner, Lally & Rebar, 2022) 
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�/อ&O%/คB O%�@//B�?. 

  
                         #1/O)#อ42#0                                                         #1/O)##2!  
                (Independent variables)                                      (Dependent variables) 

 

 

 

 

 

 

 

 

 

 

 

/B$C AN%B%�@//B�?. 

1. />N&C.&/B$C/B�?. Q'�2#/4�1"ค#1Q�'5QN)็'�2#06�12/4�1"O%0�2#N�O(�Oอ!9%P""�2#/4�1"'5QN)็'�2#/4�1"
N�4�)#4!2!%3�2#06�12�Oอ!9% 2 O(( R"OO�N �Oอ!9%)�! 9!4 (Primary data) N)็'�2#N�O(#/(#/!�Oอ!9%
P""�2#O��O((2อ($2!ออ'R%'NN�5P"/�1()?��1"%5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N
%2��2#N�4'�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# O%0�Oอ!9%%8#4" 9!4 (Secondary data) N)็'�Oอ!9%
%5PR"O�2��2#06�12#/(#/!*%�2'/4�1" O%0อ7P' N 

2. �?Q%!อ%�@//B�?. �2#�3ห'")#0�2�#O%0�%8N!#1/อ"N2�: *9O/4�1"�3ห'"#1/อ"N2�"O/"/4&5�2#�3ห'"
�'2"#1/อ"N2� (n) �3'/' 400 #1/อ"N2� Nค#7Pอ�!7อ%5PQ�OQ'�2#/4�1" *9O/4�1"Q�OO((2อ($2!Q'�2#N�O(#/(#/!�Oอ!9%
O%0�2###/�2อ(ค8! 2�Nค#7Pอ�!7อ: *9O/4�1"R"O'3O((2อ($2!%5PR"OR)%"2อ(�1(�%8N!#1/อ"N2�Q'�1Q'#O' (Try 
out) �3'/' 30 �8" O%O/'3*%%5PR"OR)/4Nค#20หNห2ค/2!N�7Pอ!1P'�อ�O((2อ($2!P""/4&5�2#ห2คN221!)#024%&4์
�อ�ค#อ'(1ค (Cronbach) R"OคN2ค/2!'N2N�7Pอ$7อN%N2�1( 0.921 

 N!7Pอ'3�8"�Oอ!9%!2/4Nค#20หN"O/"�2#/4Nค#20หNอ�คN)#0�อ( (Factor Analysis) P""!5/1#$8)#02�คN
N�7Pอ##/�2อ(ค/2!2อ"ค%Oอ��อ��Oอค3$2!Q'#1/O)# %3QหOR"O#1/O)#23ห#1(�2'/4�1"Q'ค#1Q�'5Q "1�'5Q 

 

 

 

 

 

 

'ั��?. O@%#?�1>#@��@/N�B% 

1. ค/2!#9O%2��2#N�4'  
2. �$#4�##!%2��2#N�4'  
3. %10'ค#4%2��2#N�4'  
'ั��?. O@%O/��G�O� 

1. O#��9�Q�Q'�2#)#02(ค/2!23N#O�  
2. O#��9�Q�Q'ค/2!21!�1'&N  
3. O#��9�Q�Q'N#7Pอ�อ3'2�  
 

ค/2!#1Q�Q�N%7อ�%�%8'Q'*%4# 1!�N 
%2��2#N�4'�อ� Generation Y 

N�#�7Q'%5P�#8�N%�!ห2'ค# 
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#2#2�%5P 1 *%�2#/4Nค#20หNค/2!2อ"ค%Oอ��อ��Oอค3$2!O%0#1/O)#"O/"�2#/4Nค#20หNอ�คN)#0�อ( 

 

'ั��?. �OอคA"@- 

factor loading 
ห-@.Nห!F อ�ค์'/>�อ&#CP 

1 

อ�ค์'/>�อ&#CP 
2 

ค/2!#9O%2��2#N�4'  N�O2Q�ค/2!ห!2" -0.785   

 ค/2!#9O%2���ห!2" 0.748   

 ค3'/!%2��2#N�4' 0.507   

�$#4�##!%2�
�2#N�4'  

'421"�2#ออ! 0.810   

�N2"อ"N2�#อ(คอ( -0.794   

 

/2�O*'�2#N�4'  0.951 O"�ออ�N)็')?��1"
�$#4�##!�2#/2�O*' 

%10'ค#4%2��2#N�4'  �2#%�%8'ค7อ!1P'ค� -0.808   

N25P"�29�*%#อ(O%'29� 0.643   

�2#%�%8'ค7อ!#"� 0.642   

O#��9�Q�Q'�2#
)#02(ค/2!23N#O�  

อ42#0%2��2#N�4' 0.852  O"�ออ�N)็')?��1"O#��9�Q�
อ42#0%2��2#N�4' %O2%2"ค/2!22!2#$  0.766 

ค/2!!1P�ค1P�  0.692 

O#��9�Q�Q'
ค/2!21!�1'&N  

�2#QหOค/2!23ค1� -0.803   

ค/2!R!N!1P'Q� 0.698   

ค/2!2(2"Q� 0.504   

O#��9�Q�Q'N#7Pอ�
อ3'2�  

#3Oห'N� 0.855   

�2#ค/(ค8! 0.767   

อ4%&4�% 0.708   

ค/2!#1Q�Q�N%7อ�
%�%8'Q'*%4# 1!�N
%2��2#N�4' 

%�%8'N�4P! 0.772   

#1"24'Q�"O/"#'Nอ� 0.744   

)#6�12*9Oอ7P' 0.508   

 

 �2�*%�2#%"2อ(�2#/4Nค#20หNอ�คN)#0�อ(�2�คN2 factor loading %3QหOO"�อ�คN)#0�อ(
�2�#1/O)#อ42#0N"4!R"ON�4P!N#4! "1�'5Q �2�#1/O)#�$#4�##!%2��2#N�4' R"ON�4P!#1/O)#�$#4�##!�2#/2�O*' 
O%0�2�O#��9�Q�Q'�2#)#02(ค/2!23N#O� R"ON�4P!#1/O)#O#��9�Q�อ42#0%2��2#N�4'  P""%8�#1/O)#
Q'�2#%"2อ('5Q!5คN2 KMO อ"9NQ'�N/�)2'�%2� (0.5 - 0.7) O2"�/N2�Oอ!9% !5ค/2!Nห!202!�อ)#0!2! 
23ห#1(�2#/4Nค#20หN Factor Analysis 

3. �@//BNค/@>ห์�Oอ-G1 Q'�2#/4Nค#20หN�Oอ!9% *9O/4�1"Q�O2$4#4N�4��##!'2 (Descriptive statistics) 
O%02$4#4N�4�อ'8!2' (inferential statistics) Q'�2#/4Nค#20หN�Oอ!9%N�5P"/�1(%1�1!0%2�)?��1"2N/'(8คค% 
O%0�$#4�##!%2��2#N�4'Q�O2$4#4N�4��##!'2 N�7Pอห2คN2O��O��ค/2!$5P  (Frequency) O%0คN2#Oอ"%0 
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(Percentage) 2$4#4อ'8!2' (Inferential statistics) Q�O�2#/4Nค#20หNห2#1/O)#อ42#0 P""Q�O2$4#4/4Nค#20หN
$"$อ"�ห8ค9! (Multiple Regression Analysis)  

 

(1�@//B�?. 

�2#06�12)?��1"%5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ� Generation Y 

N�#�7Q'%5P�#8�N%�!ห2'ค# 22!2#$2#8)*%�2#06�12R"O"1�'5Q 
1. �2#/4Nค#20หN�Oอ!9%%1P/R)*9O#อ(O((2อ($2! 2N/'Qห�NN)็'N�0ห�4� �3'/' 283 ค' ค4"N)็'#Oอ"%0 

70.8 !5อ2"8 28 – 43 )? (Generation Y) �3'/' 400 ค' ค4"N)็'#Oอ"%0 100.0 !52$2' 2�P2" �3'/' 
315 ค' ค4"N)็'#Oอ"%0 78.8 P""!5#0"1(�2#06�12#0"1()#4��2##5 �3'/' 363 ค' ค4"N)็'#Oอ"%0 90.8 
!5อ2�5�N)็'�'1��2'(#411%Nอ��' �3'/' 161 ค' ค4"N)็'#Oอ"%0 40.3 !5#2"R"ON�%5P"#NอN"7อ' 20,001 – 
30,000 (2% ค4"N)็'#Oอ"%0 65.8 O%0!5คN2Q�O�N2"#NอN"7อ' 10,001 – 20,000 (2% ค4"N)็'#Oอ"%0 67.3 
O2"�"1�Q'#2#2�%5P 2 

 *9O/4�1"R"Oค1"�#อ�O((2อ($2! P""N%7อ�N��20O((2อ(%5P*9O%5P#อ(O((2อ($2! �N/�อ2"8 28 – 
43 )? N)็'�N/�อ2"8�อ� Generation Y #2!N�!�N�2#O(N� Generation �อ� Philip Kotler (2564) �6P�##�
�1(ห1/�Oอ�2'/4�1"Q'ค#1Q�'5Q%5P"3N'4'�2#06�12N��20 Generation Y "1�'1Q')?��1"2N/'(8คค%"O2'อ2"8�6�N)็'�N/� 
อ2"8 28 – 43 )? ค4"N)็'#Oอ"%0 100.0  
 

#2#2�%5P 2 �3'/'O%0#Oอ"%0�อ�)?��1"2N/'(8คค%�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# 
 

'ั��?.2N/%&Fคค1  �A%/% (ค%) คN@/Oอ.1> 

N�0  ห�4� 283 70.8 

อ2"8 28 – 43 )? 400 100.0 

2$2' 2� P2" 315 78.8 

#0"1(�2#06�12 )#4��2##5 363 90.8 

อ2�5� �'1��2'Nอ��' 161 40.3 

#2"R"O#NอN"7อ' 20,001 – 30,000 (2% 263 65.8 

คN2Q�O�N2"#NอN"7อ' 10,001 – 20,000 (2% 269 67.3 

 

2. �2#/4Nค#20หN�Oอ!9%%1P/R)"O2'�$#4�##!�2#N�4' �2#%�%8'Q'*%4# 1!�N%2��2#N�4' �(/N2
!5�2#%�%8'Q'*%4# 1!�N%2��2#N�4' �3'/' 220 ค' ค4"N)็'#Oอ"%0 55.0 Oห%N�N�4'%8'%5P'3!2%�%8'
!2�2�N�4'ออ!�อ�#'Nอ� �3'/' 375 ค' ค4"N)็'#Oอ"%0 93.8 P""#1Q�N)้2ห!2"�2#%�%8'Q'*%4# 1!�N
%2��2#N�4'N)็'�3'/' 5,001 – 10,000 (2%#NอN"7อ' �3'/' 268 ค' ค4"N)็'#Oอ"%0 67.0 24P�23ค1�
#Nอ�2##1"24'Q�N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4' ค7อค/2!N25P"� �3'/' 137 ค' ค4"N)็'#Oอ"%0 34.3 
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O%0!5ค/2!�อQ��1(*%#อ(O%'�2��2#%�%8'Q'*%4# 1!�N%2��2#N�4'%5P%�%8'อ"9NQ')?��8(1' �3'/' 293 ค' 
ค4"N)็'#Oอ"%0 73.3 O2"�"1�Q'#2#2�%5P 3 

 

#2#2�%5P 3 �3'/'O%0#Oอ"%0�อ��$#4�##!%2��2#N�4'�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# 
 

*0!B�//-#@��@/N�B%  �A%/% (ค%) คN@/Oอ.1> 

!5�2#%�%8'Q'*%4# 1!�N%2��2#N�4'ห#7อR!N  !5 220 55.0 

Oห%N�N�4'%8' N�4'�อ�ออ!#'Nอ� 375 93.8 

N)้2ห!2"Q'�2#%�%8'  5,001 – 10,000 (2% 268 67.0 

24P�23ค1�%5P28"#Nอ�2##1"24'Q�%�%8' ค/2!N25P"� 137 34.3 

ค/2!�อQ�#Nอ*%#อ(O%'%5PR"O#1( �อQ� 293 73.3 

 

3. �2#/4Nค#20หN�Oอ!9%N�5P"/�1()?��1"%5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'
�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# *%�2#/4Nค#20หNค/2!$"$อ"N�4��ห8ค9!  (Multiple 
Regression Analysis) �(/N2 !5#1/O)#อ42#0 �3'/' 5 )?��1" %5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'
Q'*%4# 1!�N%2��2#N�4'�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# "1�'5Q "O2'ค/2!#9O%2��2#N�4' 
"O2'O#��9�Q�Q'ค/2!21!�1'&N  "O2'%10'ค#4%2��2#N�4' "O2'�$#4�##!%2��2#N�4' Q'%40%2�(/�
อ"N2�!5'1"23ค1�%2�2$4#4%5P#0"1( 0.05 O%0O#��9�Q�Q'N#7Pอ�อ3'2��(อ4%&4�%Q'%40%2�##��1'�O2!
อ"N2�!5#0"1('1"23ค1�%2�2$4#4 P""2!�2#!5�%1�Q'�2#%3'2"R"O#Oอ"%0 33.4 (R2) !5คN2ค/2!ค%2"Nค%7Pอ'�อ�
�2#�"2�#!N%5P ± 0.320 �6P�22!2#$2#O2�2!�2#$"$อ" R"O"1�'5Q 

Y = 0.366 ("O2'ค/2!#9O%2��2#N�4') +0.188 (O#��9�Q�Q'ค/2!21!�1'&N) + 0.180 (%10'ค#4%2��2#N�4') 
+ 0.103 ("O2'�$#4�##!%2��2#N�4') -0.108 (O#��9�Q�Q'N#7Pอ�อ3'2�) 

Y O%'คN2 ค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ�  Generation Y N�#�7Q'%5P
�#8�N%�!ห2'ค# 
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#2#2�%5P 4 #2#2�O2"�*%�2#/4Nค#20หNค/2!$"$อ"N�4��ห8ค9!�อ�ค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N
%2��2#N�4' Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# 

 

Model b 
Std. 
Error Beta t Sig F Sig. 

คN2ค�%5P 0.399 0.276  1.443  0.150 24.519 0.000* 
ค/2!#9O%2��2#N�4' 0.366 0.071 0.297 5.134 0.000*   

�$#4�##!%2��2#N�4' 0.103 0.033 0.143 3.136 0.002*   

�$#4�##!�2#/2�O*' 0.092 0.050 0.101 1.833  0.068    

%10'ค#4%2��2#N�4' 0.180 0.074 0.135 2.425 0.016*   

O#��9�Q�Q'�2#)#02(ค/2!23N#O� 0.083 0.051 0.087 1.604  0.109   

O#��9�Q�อ42#0%2��2#N�4' -0.033 0.027 -0.060 -1.197  0.232   

O#��9�Q�Q'ค/2!21!�1'&N 0.188 0.061 0.151 3.062. 0.002*   

O#��9�Q�Q'N#7Pอ�อ3'2� -0.108 0.031 -0.179 -3.500 0.001*   

R = 0.578, R2 = 0.334, Adjusted R Square = 0.320, SEE = 0.400, * sig < 0.05 

 

อ,B'/@.(1 

1. *%�2#/4Nค#20หN)?��1""O2'%1�10%2��2#N�4' �6P�)#0�อ("O/"#1/O)# ค/2!#9O%2��2#N�4'�$#4�##!
%2��2#N�4' O%0%10'ค#4%2��2#N�4' %5P2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'�อ� 
Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# �(/N2 ค/2!#9O%2��2#N�4'!5อ4%&4�%P""!5คN221!)#024%&4์!2�%5P28" 
O2"�QหONหO'/N2ห2�#Oอ��2#QหO Generation Y %�%8'Q'*%4# 1!�N%2��2#N�4'�0#Oอ�QหOค/2!#9ON�4P!N#4! 
#อ�%�!2ค7อ %10'ค#4%2��2#N�4' O%0�$#4�##!%2��2#N�4' �6P�O2"�QหONหO'/N2�2#2#O2�%10'ค#4
O%02#O2��$#4�##!%2��2#N�4'�0�N/"N�4P!ค/2!#1Q�Q�%5P�0%�%8'N�N'�1'2อ"ค%Oอ��1(�2'/4�1"�อ� �4"�'� 
N%40�8%&##! (2562) R"O%3�2#06�12N#7Pอ� 06�12�$#4�##!�2#/2�O*'%2��2#N�4'N�7Pอค/2!!1P'ค�Q'�5/4#ห%1�N�15"! 
�#!506�12�%8N!ค'%5P!5อ2"8#0ห/N2� 22-39 )? (�%8N! generation Y) Q'N�#�#8�N%�!ห2'ค#  

2. *%�2#/4Nค#20หN)?��1""O2'O#��9�Q�2N�*%#Nอค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'
�อ� Generation Y N�#�7Q'%5P�#8�N%�!ห2'ค# �(/N2 O#��9�Q�Q'ค/2!21!�1'&N!5อ4%&4�%Q'%40%2�(/� "1�'1Q'
O2"�/N2ห2�2#O2�O#��9�Q�Q'ค/2!21!�1'&N!2�N%N2R#�O�0"4P�N�4P!ค/2!#1Q�Q�Q'�2#%�%8'�อ�  Generation Y 
!2�N%N2'1Q' Q'�!0%5PO#��9�Q�Q'N#7Pอ�อ3'2�!5อ4%&4�%Q'%2�##��1'�O2!�6P�ห!2"$6�ห2�!5O#��9�Q�Q'N#7Pอ�อ3'2� 
!2�N%N2R#ค/2!#1Q�Q�Q'�2#%�%8'�อ� Generation Y �0%"%� 2อ"ค%Oอ��1(�2'/4�1"�อ�  2�#!N �4/0�1'&8N�1" 
(2563) R"O%3�2#06�12N#7Pอ� O#��9�Q�Q'�2#%�%8'Q'#%2"ห%1�%#1�"NOหN�)#0N%0R%"�อ�'1�%�%8'
Q'N�#�#8�N%�!ห2'ค#  
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�OอN2%อO%>O%�@%/B�?.ค/?Q�!NอP' 

/4�1"ค#1Q�#NอR)ค/#!5�2#06�12Q' Generation อ7P' N N�7PอQหOR"O�Oอ!9%Q'N�4�%6� O%022!2#$%3ค/2!N�O2Q� 
ค/2!�1(�Oอ'�อ�O#N%0 Generation %5P!5ค/2!#1Q�Q�Q'�2#N%7อ�%�%8'Q'*%4# 1!�N%2��2#N�4'R"O!2��6Q' 
#/!$6�N�4P!�2#/4�1"N�4�ค8! 2� N�N' �2#21! 21!N �2#21�N�# �2#2'%'2�%8N!N�7PอQหOR"O�Oอ!9%Q'N�4�%6�!2��6Q' 
O%022!2#$'3R)Q�O)#0P"�'N#NอR) 
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