N15UTEYNIVINTUALUNAUINAIUAITYTTAUVIA AT 7

Suft 1 Savnau 2567

warmaiugenduidelnanesdiuyana nadlildyararuseiu
(Clean Loan) nsaifin® surn1seauduunfssny
givy nuadal!
JyAn gunes?
Email: r.toopthong@gmail.com
infAnwUSeyey v AnEU3INIEENY NquaIvIvINIIRaIn unIveIdevenisaiveg
Email: SuhutchaKl@gsb.or.th

29197138NUSnwAUATBasY USmseshaumtaidin W Inendevenisentng

UNANED

ARFRRRE

a v

ngUsvasALite 1) Anwliasudiuuszaumamsnaa 2) Anwusegdlalunsly
U3 waz 3) Welausuumslunsuidgmiitefinsennislvuinisaudelnesdiuyana nsdl
iaﬂéi'fqﬂﬂaémizﬁu (Clean Loan) nsfifiny suimseonduin@ssy iunuidedmaunauy
TngvinnsiAvsiunudeyasnnguinedsidugnéniliinelduinsauielnmesvessunans
PONAUYAASIIY T 400 518 Taelduuuapunu wagn1INIsauNwallddniuginan1ssuans
oo fHefdinnissuinsesndu uaswinnusesuuFuang Avihilunsquaduidelninesves
5UIANTORUAU LWAATIIY T1UIU 10 YU UazgNAIsUIA1TBRNANYAATIIY 11U 10 YU 31N
nansAnYINUI AnwAaiuAsafuusqddlumsdndulaliuing Tnsamsameglusziuiiiuse
170 finnuAniuAsfudaddndszanmansnain lnsawsameglussdulianuddnunniian
anéniliirelfuinsaudelnsnedusunnsessdu wadne dszdunmsindulalduinsogluszdu

'
a a =)

wn dnnauseplainadenisdndulalduinisduelnines vessuiAsesuduundssny Sevas

'
aaa 1Y

30.20 (R? = 0.302) og19iivudfgynsanannszau 0.05 waztladodiulszaunianisnain A1unis
AUASUNITNAIN LAENTTUIUNNSUINNTENARBNSAnaUlaltUSNTAUTBlnINeY YaIsuIA1SeauaY

WRASIIY 5088y 36.20 (R? = 0.362)

AdAgY

WINNNSHNEDA, AWTBNTNDY, SUIANTDRNAY




N15UTEYNIVINTUALUNAUINAIUAITYTTAUVIA AT 7
Jui 1 Gvnay 2567

Abstract

The objectives of this study are to 1) study the marketing mix factors 2) Studying the
motivations and 3) to propose ways to solve the problem to increase the amount of personal
Sai Thong loan services in the case of not using a personal guarantor (Clean Loan), case study
of Government Savings Bank, Siriraj District. It is integrative research. Data were collected from
a sample group of 400 customers who had never used the Sai Thong loan service of the
Government Savings Bank, Siriraj District, using a questionnaire and in-depth interviews with
Government Savings Bank Manager, Government Savings Bank Assistant Manager and
operational level employees Who are responsible for taking care of Sai Thong loans of the
Government Savings Bank, Siriraj District, totaling 10 persons and customers of the Government
Savings Bank, Siriraj District, totaling 10 persons. The study results it was found that They have
opinions about the motivation for deciding to use the service. Overall, it was at a very
agreeable level. Have opinions about marketing mix factors. Overall, it is at the most important
level. Customers who have never used the Sai Thong loan service at Government Savings
Bank, Siriraj District, have a high level of decision to use the service. In addition, motivation
affects the decision to use the Sai Thong loan service of Government Savings Bank, Siriraj
District, 30.20% (R? = 0.302), with statistical significance at the 0.05 level. Marketing mix factors
Marketing promotion and the service process affects the decision to use Sai Thong Loan

Service. of Government Savings Bank, Siriraj District, 36.20% (R? = 0.362).
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