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Abstract

The objectives of this research are: 1) to produce 360° virtual reality for promoting the
Faculty of Communication Arts, Panyapiwat Institute of Management; 2) to assess the impact
of 360° virtual reality among the target audience of the Faculty of Communication Arts,
Panyapiwat Institute of Management; and 3) to compare media perception regarding to
information sources, news or content (messages), and audience between previous users and
non-users of 360° virtual reality. This quantitative research involves a sample of 400
respondents by surveying of online questionnaire, employing statistical analysis to determine
means, standard deviations, and t-test values. Findings indicate that a majority of respondents
are aware of 360° virtual reality, most have limited prior usage. Respondents suggest that 360°
virtual reality should be used for promoting in the future. Furthermore, the comparative study
among previous users and users and non- users was found that there were different

perceptions of the Faculty of Communication Arts, Panyapiwat Institute of Management.
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