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Abstract

This research has the objectives 1) to investigate attitudes, behaviors, and participation
of road safety, and 2) to examine the factors influencing attitudes and road usage behaviors
after watching the videos affecting the participation with road safety and traffic rule
compliance through JS100 Radio facebook page. Quantitative research was conducted with
online survey which was posted on facebook page to collect data from JS100 Radio facebook
followers in Bangkok area (n=500).

Findings are reported a high level of increased awareness of the importance of strictly

following traffic rules after watching the videos ()7:4.35).

Furthermore, participants showed a high tendency to record videos of road accidents
or traffic violations ()_(:3.68). Participants exhibited a moderate level of sharing or forwarding

videos of road accidents or traffic violations on social media (X=2.86). Participants

demonstrated a moderate tendency to express their reactions to road accident or traffic
violation videos or comments (X'=3.35). Participants showed a high likelihood of discouraging

others from replicating unsafe actions seen in the videos ()_(: 3.54). Participants exhibited a

moderate tendency to share videos of road accidents or traffic violations with their

acquaintances and loved ones (X=3.17). These videos serve as a source of traffic information
and raise awareness about the severe consequences of unsafe driving practices. The predictive
analysis found that attitudes and behaviors exhibited after watching such videos can be used

to predict the participation in road safety campaigns with an accuracy of 47.1%.
Keywords Participatory Communication, Attitude and Behavior of Road Safety, JS100
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