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Abstract
This research aims to 1) examine the self-representation of idol fans and the

identification of their identity within the digital fandom community, and 2) analyse the effects of
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digital platforms on the formation and presence of K-pop idol fans in digital fandom
communities. This qualitative study employs a digital ethnography methodology. The sample
consists of 40 K-pop idol fans selected through purposive sampling and the snowball technique,
as well as fandom communities of five K-pop groups—BTS, NCT, Blackpink, Got7, and Aespa—
selected via purposive sampling. Data were collected through interviews, observation, and
content analysis. The study found that 1) K-pop idol fans attribute their fandom to psychological
factors, performative behaviour, and capital accumulation. Additionally, K-pop idol fans can be
classified into 18 types of fan identities, with individuals often embodying multiple identities. 2)
Digital media platform algorithms and policies, content recommendation systems, and visibility
features positively and negatively influence self-formation and representation, social interaction

patterns, and the visibility of fan-produced content.
Keywords: Self, K-pop fans, Digital fandoms
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