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Priority Needs of Parents to Enroll Their Children in a Private School in Chumphon
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Abstract

This study was conducted to study the priority needs of the parents’ decision to
enroll their children in a private school in Chumphon province regarding the seven Ps of the
marketing mix — these include product, price, place, promotion, people, process, and physical
evidence. A samples group of 174 guardians of early childhood, primary school, and lower-
secondary school students of the academic year 2022 participated in this study. The research
instrument was a five-point Likert scale questionnaire. The data were analyzed using the
mean, standard deviation, and Priority Needs Index Modified. The finding revealed that
product had the highest priority needs index (PNI yogifieq = 0.064), followed by process (PNI
Modgified = 0.086), price (PNl yogified = 0.045), physical evidence (PNI yogieq = 0.041), place (PNI
Modified = 0.039), and promotion (PNI pogifieq = 0.034), respectively. On the other hand, people
had the lowest priority needs index (PNI \ogiied = 0.027).

Keywords Private School, Marketing Mix (7 Ps), Priority Needs
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