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Online Application Design for Agricultural Entrepreneurs in Ranong Province

Through Visual Communication Design Principle
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Abstract

The intention of this research is to solve agricultural product trading problems in
southern Thailand. According to reboots the interaction habit between the sellers and the
buyers based on an online marketing principle through mobile application. Application
attractiveness and ease of use are the first priority to be considered in visual communication
design and the graphic design elements. The objectives of this research study are to analyze

the attractive visual communication design elements for application design and suitable
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graphic and multimedia design elements. This research has been conducted with qualitative
research. The research process started by collecting the application patterns and design
elements that were evaluated by 7 visual communication design experts. The methods have
been laid out as followed; Graphic Design Element Evaluation, and Satisfaction Evaluation.
The results are presented as followed; The features of the popular application patterns, as
are; 1) Minimalism and Geometric forms, 2) Photography with graphics, and 3) Glass morphism

and Gradients with Soft Shadows.
Keywords Online Application Design, Agricultural Entrepreneurs, Visual Communication Design
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nawen Ut vedivasier wiesldihdutaniheaiiolunihdallegnings ngRnssuuas
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(Human Centric) thlugnismanauuuaineasse Philip Kotler, (2012) leinanfagiidlagwiosdiusinu
WwIAn Think ASEAN 71 aaudannss wagauduennnvesendeu nainnisuaensiunisiios
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1) Minimalism and Geometric form #&nwugi3eudity dnsreazidenilyl
$uduvenly iusedouduuniogisdnau Wnudanla Medsatu THmsnusdiduuuiiundidseu
ylisutonuldie Wvdnldwudlugunsavdsuwudada

2) Photography with graphics in Eco-conscious style gﬂLﬁuUizﬁw%mW%a\‘i
nsfeansidundn afrennunaunduluninsiyn Wandevunalnguasnsfinfidlnudanla Tnelis
fndnusnnigavesiiuioonuuy Saufumslifundsdcou Yuua auemm

3) Glass morphism and Gradients and soft shadows @Lﬂﬁaulmalﬁwqmﬁq 9

w313 veulinuda Aundsdinisinded Sy q 1iieg ilfgdesass lduduou liauidn
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d' % a a U
AT 1 LanIIzAuNTUIZIINIULUULBUNALATUY

suluuLaUNAATY eiumnudimely -
X S.D. AU
1. Minimalism and Geometric form 4.43 0.79 4N
2. Photography with graphics in Eco-conscious style 5.00 0.00 mnﬁ&jm
3. Glass morphism and Gradients and soft shadows 4.14 0.90 4N
4. Brutalism 2.29 1.38 o
5. Aurora backgrounds 2.43 0.53 Uog
6. Holographic / Neon 2.14 0.38 oy
7. Wild typography 2.14 0.69 Uog
8.  Aglimpse into VR and Metaverse 2.29 0.76 oy
33U 2.89 032 Yunang
2. a9AUsznauntun1seanuuuidinddal (Visual Communication Design

elements) ﬁmmzauﬁumiaanLL'UUu,mJWELﬂ%'uaaulaﬁém%’uﬁuﬁ'ﬂLLUigUmnwawﬁww
n1snEAT Laun

1) LaUNALATULUY Minimalism and Geometric form UsgnaunigyadnaIn
wuuviuadiy (Modern) Tatau Seudne autenn Idddnusiuuidavsewuuldin waziuuyiuiy
(Romantic) Tigiseuns seunminu avsuazly 330310 239wz

2) LOUNALATULUY Photography with graphics in Eco-conscious style
UseNaumisyAdnAImLuuaaes (Casual) lvigraunaie aunauiu s115¢ Toasnusuuulusiv L
Hunens uazuuuiiuais (Modern) Triganasa 1utiagiiu Weiteld 1umuiilos Urban 93sds il
Wy

3) woUNALATUKUU Glass morphism and Gradients and soft shadows
Usgnaudneyainamuuuiiuats (Modem) ligarasioluluouwnen iieadestumalulad uaziuy
avlonaras (Elegant) Wigiliauy ndu lursaiUaneanntn Tdddnwsuuuaneile asvilviggeuln

ladaeutls 91659 Bau wan1sUssliuesAusEnaumuuAann ek UnaLATY fsusinglunisnem 2
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= ) a I3 P a ) a )
A131991 2 LERTEAUNITUTEIINDIAUTENBUATUYABNATN 1‘14LLG]@8§‘1JLLUULLE)‘UW@LWUU

sunvukeUnaLAtY
FI8NITYATNAN kUU Minimalism UU Photography | LUy Glass
and Geometric with graphics in morphism and
form Eco-conscious Gradients and
style soft shadows
Mean S.D. Mean S.D. Mean S.D.
1 a1894 (Casual) 3.14 0.38 4.71 0.49 2.43 0.53
2 | yuady (Modern) 5.00 0.00 5.00 0.00 5.00 0.00
3 %uURU (Romantic) 4.43 0.53 1.86 0.38 1.86 0.38
4 | Jusssuvid (Natural) 1.86 0.38 2.29 0.49 2.14 0.38
5 aylondzeq (Elegant) 1.29 0.49 1.57 0.53 4.43 0.53
6 | A (Chic) 1.29 0.49 2.00 0.58 1.71 0.49
7| Wesuenulley (Classic) | 1.71 0.49 1.86 0.38 171 | 049
8 | 1991 (Dandy) 2.29 0.49 1.71 0.49 2.00 0.58
Naiamaﬂ@:‘?}ms{ﬁm 2.63 0.14 2.62 0.22 2.66 0.21
3. m’mﬁﬂLﬁuﬂjaasﬁt%qmwﬁﬁunﬁsaanl,tuumﬂn'lsilszl,ﬁul,taﬂwém*i?'uéiul,wu
Toun
1) Photography with graphics in Eco-conscious style LﬁuEULLUULLaUWﬁﬂﬁu

flFsuanuionnngidervigdunisesnuuuanniign wmanzaniuauAuussUainnandanig
msinees Iyainamuuuriuily (Romantic) igiseung seunminu agyuazly ldMmdnesuuuiim
agsiloiguiunianis a3ada wifnuu uaglénmdszneunuuiairsainlusunsuneuiinmeinie
anusdanmlpauysaluvuifuass defssadennuuauies Urban flaulannuianiouesdin i

Usngluniwd 1
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ADADANSE IV
NRYUTU 515UMS Ynuiitiinszuas

AT 1 Freg19ueUNEATURUU Photography with graphics in Eco-conscious style

2) Minimalism and Geometric form 1lugunuuseUndindunlisuaiuiioy
MNRTLIYAIUNTEENLUY Tdnwaziseudewazlussdou Tdyadnnaimuuuivady (Modem)
lgdnusuuudn azviligilunienis assluasan wagldnmusznaudseianamaienuanin

U

Auduase Wensdeasidaau desingluang 2

Mk dedo on a 2008@ H 8 0

i

Good price
good products .

AN 2 A1 UNALATULUU Minimalism and Geometric form

3) Glass morphism and Gradients and soft shadows Lﬁu'gULLUULLaUW&ﬂ%’u
nldsuanuienanfifeivigimunisesniuu lusuaui 3 Tdnvaldad gaesass durdnamn
WU (Chic) uazaasa (Casual) lddnwsuuuatededou 3 aunawiu lildunans wagld

AMUTENOUUTENATINETIATELN TRunuIn1s Aeusngluning 3
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-1 a 2 % o
dniisluysy winlveluysy Undusingiy
100 vm 100 vm 100 ym

(SlC] Cc e © e

AN 3 @19 19UeUNALATULUU Glass morphism and Gradients and soft shadows
Han1sUszliuauianelaannsldnuleunanty deusinglunised 3

A5199 3 LARITEAUAMNURIND 12NN ITITULDUNBLATUAULUU

. JEAUMINTINEl
sULUULBUNALATU >
X S.D. FENU
1. Minimalism and Geometric form 3.96 0.79 4N
2. Photography with graphics in Eco-conscious style 4.33 0.75 mn‘ﬁqm
3. Glass morphism and Gradients and soft shadows 3.86 0.81 un
33U 4.05 0.49 an

aNUT8NANTIVY

woUNALATULUY Photography with graphics in Eco-conscious style lasuanufisusunn
e nszannsodnaueduflitaiausg1ansslunsen weunaladunuy Minimalism and
Geometric form fidnwuziSeuie daneazdenilisniueenly Husaleu Ussiiull uesfa
NnANAnsTusErIagoonuuuAugldau Tusuguiesveanisdeas sadey suluuTinuay
Uszaunisal o1dnuaznfisnans aenadesdiu Philip Kotler, (2012) Mlauedn nsviin1snanids

-

vioadu FadlvinudAryfugaeuan 9

pAUTznaUAuNsenuuuiimadal (Visual Communication design elements) A13L1
ynannmLuUd1ass (Casual) Wlelvigriaunats aynauy s13s Misnusuuuilifunsnns usf
annsaldypdnamuuusiuaie (Modem) mndasnsligassds Wedtels Tasnusuuuiii v
Tgilumans Wuawiles Wudaqliu aeandesdiu Shigenobu Kobayashi, (1990) Miausin s

90nwuU Visual design Sndusiosdeansyndnainau fazvisunilulnuduwazusseinia {Wwisnis
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wewnaAladuwuUius e mnaznsinduiiden mszneulandlatidlag dndrinsu
dannden annansznudedunnden o1aieatosiumsindulessidiafiiioannislimineins wu
wEuuaz uarmssluda 19 uavanveads yanaildladunndonoradondondn S iy
fnsedunndeunazatiuayussfiaaresdnsiduaiunnudadu nadwsanuianelaaenadesiiy
Waijittragum, P. (2020). fiszyin annsautsszianvesnguifuslaale anmsisedisanginssu

wargUnuuTInvessensla
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