0% =0

nsUsEyNIvINsUasiaUaNaUITYTEAUYIA AN 6

Sufl 6 Augneu 2566

NIHAININAENSNIINMTAAIALAENTSNYIgNATEUNUSYadlsedYd1 N

Marketing strategy development and customer relationship management of rice mill A

BINILAT NNNYATNA
a5a Asgale

sawaros_sri@utcc.ac.th

aa o ¢

aa
AINUD MAFTIIU

siripan_dee@utcc.ac.th

[y Ly

NANYITEAUUSNTAARINGIRY @19TIYINTAANN URTINYIRERBNITAINY
2121131443006@lived.utcc.ac.th

UNANED
a Idl

o dydq./ (3 a o d’lj = 1
N15398UATnUITTasALND 1) MaunaUIUIUN1THTeanal 2) Anwidiudssaunis

]
a1 |

N13naIAvedlsedinl n NdwmaranszuIunsandulate 3) AnwinisShwgnaduiusvedssdina
Vdamasianszuunsindulate ngufiveIuTIRMAN A LI1YBITININALTRTIINENLEEINLIE
917 N WU 16 518 war NENFIREuTTUM Ap LI1vesgshandeteuusineludwmineay

% 91U3Y 250 $18 AATILVINTAANBENYAN HANTIFLNUT 1) undsdmigduillusiutinifge

1 1% a

UINNI 2) MUNEATUNTNTNAsaMUNTAUM Uy akagAUNTUTHIUMNGEDN FUTIALBNTNS

=

sanszulunsinaulagenniueniiumunsUsHIIUNAnaINISEe AMUYeIMaN1sIminedansna

¥
¥ 1% a a

ronsyuIuMIAnaulagennaIu mMunsduasINITIaInilBvENades U sTuIAIRBINITLAEATY

q

a 1

n1sUszidlumaden 3) sun1sd1sagnAddnsnariesunisaurideya sun1suseliuniaien
way frunsUssiiunavdanisde sunmsianisuuuldnouiidvinadodiuntsdadulate dunisdn
Tamnumenisesgnéndidninasedunsussdumadenuasdunisindulade funisiaiu
srudluifidvinadenszuumsdndulate MufiiusnimiugnéTavinaenszuiunisindulade

AT UENUAIUNNTUTEIEUMNG N

AdnARy drudszaunieinsnain, nszuiunsandulavesuilan, nssnwgnAduus



0%k @®

nsUsEyNIvINsUasiaUaNaUITYTEAUYIA AN 6

Sufl 6 Augneu 2566

Abstract

The objectives of this research were: 1) to identify the causes of the decreased
quantity of orders, 2) to study the marketing-mix of rice mill A that affects the consumer-
decision-making-process and 3) to study the customer-relationships-management of rice mill
A that affects the consumer-decision-making-process. The qualitative and quantitative
samples are business owners that purchase jasmine rice for business use in Sisaket province;
the qualitative has 16 samples and the quantitative has 250 samples. The quantitative data
is being analyzed using multiple regression. Results indicated that 1) other stores have a
better price or promotion 2) (Product - influences [Information-search, Evaluation-of-
alternatives]) (Price - influences [Need-recognition, Information-search, Evaluation-of-
alternatives, Purchasing-decision]) (Place influences all consumer-decision-making-process)
(Promotion - influences [Need-recognition, Evaluation-of-alternatives]) 3) (Customer-
prospecting - influences [Information-search, Evaluation-of-alternatives, Post-purchase-
behavior]) (Interactive-management - influence Purchasing-decision) (Understanding-
customer-expectations - influences [Evaluation-of-alternatives, Purchasing-decision)
(Empowerment doesn’t influence all consumer-decision-making- processes) (Relations-with-
customers - influences [Need-recognition, Information-search, Purchasing-decision, Post-

purchase-behavior]).
Keywords Marketing Mix, Consumer Decision Making Process, CRM
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