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Abstract

The purpose of this research was to study ways to increase the amount of retail loans
of the Government Savings Bank. Kasetsart University Branch to meet the specified goals A
questionnaire was used to collect data from a population sample of 172 customers from the
Government Savings Bank, Kasetsart University branch. using credit services and those who do
not use credit services by analyzing quantitative data, statistics, percentage, mean, standard
deviation. and analyzed qualitative data Using fishbone diagrams to find causes of problems
and solutions using SWOT Analysis and TOWS Matrix. The study found that the Government
Savings Bank Kasetsart University Branch's guidelines for increasing the amount of personal
loan decreased and did not meet the following target: 1) The loan amount is not sufficient to
meet the customer's 2) A high interest rate 3) A substantial number of documents are required
to apply for a loan 4) Most clients use Commercial Bank retail loan service. and there are few
required documents, resulting in quick and convenient outcomes. To resolve this issue, banks
should conduct extensive personnel loan publicity so that customers can obtain relevant and
accurate information about the loans they require in a timely manner. In addition, the branch
should offer special promotions or branch projects for reputable old customers and new
customers who have not repaid their loans, so that the new and old customers can re-use
personnel loan services in the savings bank and introduce them to other customers, thereby

expanding the branch's credit customer base.
Keywords: retail loan, the increasing retail loan
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