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Abstract

The export business is like a knowledgeable traveler who considers international
situations. Executives spend most of their time planning and working hard with perseverance
(CA, 2017). Informed executives can make accurate decisions, solve problems, and operate
smoothly to achieve business success. Export operations, whether small or large business size,
exports are inevitably faced with obstacles from within and outside the organization. Especially
the E-Commerce exports that take time to eamn customers' trust (53 & unlsei, 2566). Any
problem that arises has a solution or requires cooperation from alliances and stakeholders;
preparing a support plan in all aspects will naturally encourage the export business to grow

continuously.
Keywords: Management, Exporting, Business.
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Internet of Things: IoT), 3mmmsvjuawﬁ (Robotics), f]zgfg’lﬂ'iza‘lﬂﬁ (Artificial intelligence :Al), 5G
technology, muﬁmmmmﬂswﬂﬂa (Drone), VAanLwu (Blockchain), NMSATUAIAILUUARNIRN (Edge
computing), AIBUANABNNILADS (Quantum computing), tnalulagn1siun 3 A& (3D printing),
N150NHUULAZNNTATIY TPUUNITINN (Synthetic biology) kag Ine1nN153ATIeidoya (Data
analytics) ARBAIUNITTINNFUNTALANY I NTaTaiusiinsaelugiinafednu (Regional trade
blocs) 1IN (5uNA13ngeAs-ogsen 1A (), 2565) Feuduimegsiadiesnisiosdiaamg
vinwzuagideimifiunnansinauds @nad SaenanauazAnsseAs 153amsSyan, 2563) o
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§3A9dU 9 warmsAnwianmndenmgsiadsiianuddniielrlduuimaiunuiuldtuesdns
vosnuadlaag1aiiusednsam
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MITeuarasassAuInnIsn qudssslng Junu ngruneniensi nseann Wusu ezl
fitadoiinanddudmaduinuazidsausegsiadeeon Weidhlansiasuudasing q lussuy
isugalanids Juimsismsdndulavsudalidrdunisaninznmsddsuntasine 9 Feule
mansiulml weluladlmsi donguanelval Tnemsdaasminernsinud 5i5udsnagnsing 9
(Nick, 2015; Pacific Crest Group, 2023) Lﬁamiﬁﬂﬁmmﬂm 9 LazNIssnEIeaIaLAull
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n13dseandudi (Export) vadlnalusmeussmea diaslinudAgmossuuiasugiavasineg
{dseendefszneunsiteglulszine aufuifyanavieyaaala q fwvhnsdndedufuazuinig
nAuUNgUatemalunisun M vEemnsenna wien1sviedudn wazuimstulseinaludnann
9u (Aaaana) (nsuFanINg, 2565)
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nsdsoant 2565 venesa 34 % varfinisdwendiln 16 % a¥reelddiusana 8,585,600 du-
v ulumdsanas nmweuduazAalufidududiionsdeenduanudnadassiuasanuiuiis
(Stephen & Shane, 2021) agnslsfinu nsdsoeniiadusznounisselvaiifdadgnainuas
QﬂizﬂaumiiwLﬁmﬁﬁaams%’ﬂmmmmamLLazsumstmﬁﬂ,mJ AoslANUIAUanTUNITalLInd ol
Wunan deansensremndsdinaueliegauiaule s FEUIAITNTUNN D109 (Un1YY), 2565;
nsensrmnvd, dinnuulevisuasgnsaansnisen, 2565; Khee, Xuya, & Ke, 2019)
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3. Anthifufuglu (Dubai Crude) WuthiuAviildanunadsidululssmawnuns uoon
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4. eduiinunslulssmasaziasene Welulonadwiududmauny

5. sianingAulaniods Wy A1 Aman sy

6. @an1unsalladn 19 AMzazasfvaATegiaduanuInsnisdenailuraisiiies dwa
nSEMURDAMTILATHEATIALAN

7. 9adui 1A sadeadudtunisladafnduaznisdanoududi 1wy g UAmAnIanzLa
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anunmsninndoudednluusasaderlulssmaagsssmanngidorg Anviuultuay
Aosn1svesduiinglunaiamislssme ngRnssuRUIlA anmnisuledy

wennil Sefivseidiuiidesdinuiiaudladnun wu nmsdanisanuvasassaina
(Customs and Trade Partnership Against Terrorism (C-TPAT) fia syuusnwiaulasnfeiie
Josfunisnenissreladafndlulssinanazanauseinag Juneuniseanionalsnisdoen
MsUftRNunsdeeniiifian msujtRmudeuuzimunsfaziaiosdiensiamsdnnaneioy
A15USWITAIULE BILAZAITUTIINIAIINLE 89 (Thomas & Kelly, 2017) fivan1sfnwfinun
fladenfiavEnadonisdeen 1wy seuuNIAT nsuanudsy B Tmduazdiruaniey
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Fuvunsvuds waruinisdiunisnatn Wudu dan1sdseendzdvennisdanengsdunn q U
(Belay, 2009)
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Fusasmenile mmL%aﬁuﬁaﬂaﬂuamwLL’mé’auﬁﬁmﬁqqmammawuﬁ’uuiauwsmm’ﬁuﬁL%’ummmz
AranAsEanensduendsnaliasugtrasiasedadiulidaiou wensainaitdasadoniaiu
iuizﬁm;amﬂﬁ’m (Ivailo, Michael, Julia, Dorothe & Ivan, 2023)
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upiaz Applications
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amm‘lummammw vilidesUsusimaud dedwmansenusenisiuinlddudmauny Fofu
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U1 Anjan (2011)
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ANUARNATINATIA N1IAIVAN N15WYITU (Anjan, 2011, Laurel, 2014. Miri, 2020) fwandoadad

1.) ausude WumswauainAseninenu TausssusaznginssuvosaulusAnsiay
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