nsUsEyNIvINsUasiIEUaNAUITYTEAUYIA AN 6
Tuil 6 e 2566

Aaa a '
?

YasefitisnsnadennudSaiididuvesanamnssunssvanvnmaa
9 Y
Tudszwealneg

Factors Influencing Sustainable Success of Seafood Processing Industry in Thailand
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Abstract

The objectives of this research were 1) to study the influences of corporate social
responsibility on sales growth, 2) to study the influence of managerial effectiveness on sales
growth. The sample of this study was the 400 units of seafood processing juristic entities in

the seafood processing industry, selected units by using simple random sampling. Data were
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collected by questionnaires. The researcher used Structural Equation Model (SEM) to test
the hypotheses.

The research results showed that social responsibility, and managerial effectiveness
had positive direct influences on sales growth, and had indirect influences through mediator
variable managerial effectiveness. Regarding the goodness of fit indices of the structural
model, Relative Chi-Square (X2 / df) = 1.973, p-value = 0.051, GFI = 0.955, AGFI = 0.953,
RMR = 0.014 and RMSEA = 0.049.

Keywords: Social Responsibility, Managerial Effectiveness, Sales Growth
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