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Abstract

The objectives of this research were to study 1) loan Incentives, and marketing mix

factors influencing the decision-making process of service selection a loan service for you, and
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2) find out the causes of the problem and propose a marketing approach to increase the
number loan for you Government Savings Bank Rajawat area to meet the specified goals. Data
were collected using a questionnaire of the sample group 360 cases, and interviews 27 cases,
were 9 executives and loan staff, 9 unapplied customers and, 9 approved customers. Data
were analyzed for frequency, percentage, mean, standard deviation, multiple regression
analysis. The researcher used a fishbone diagram to find the causes of problem and marketing
approaches with SWOT and TOWS Matrix.

The results of research showed that 1) loan Incentives, and marketing mix factors of
products and physical characteristics had influenced the decision-making process for choosing
a loan application for you at the statistical significance level of 0.05. 2) the causes of the
problem were 4 dimensions product side : (1) products dimension were the applicant’s
qualifications, criteria, conditions and credit limits, (2) physical characteristics dimension were
application stability bank branches located in government offices, and insufficient parking
spaces, (3) marketing promotion dimensions were public relations and a few activity booths,
and (4) the service process dimensions were complicated process and documents must be
submitted at the branch. From the results of this study, there were 4 marketing guidelines; (1)
product approaches, (2) marketing promotion, (3) service process, and (4) physical

characteristics. The researcher evaluates the best approach is promoting
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Loan for you, Marketing guidelines, Government savings bank of Rajawat area
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