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Abstract

The purpose of this research is To study the influence of service quality on the level
of satisfaction customer satisfaction. To study the influence of perceived value on the level
of customer satisfaction. To compare demographic information that affects the level of
customer satisfaction. This study was a mixed study, collecting data from a sample of 272
people, using an interview form as a tool for interviewing customers to collect qualitative data
and using an online questionnaire. In the study for quantitative data The results of the study
on the quality of service found that the most opinions on the quality of service on confidence.
Regarding the perceived value, it was found that the opinions about the perceived value were

most conditional. And in demographics, it was found that gender, age, education level,
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occupation, status and average monthly income. Affects the satisfaction of service recipients.

Significantly
Keywords: Service Quality, Perceived Value, Satisfaction
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