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Factors that Effecting Tourist’s Behavoior and Satisfaction in Bangkok Yaowarat
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Abstract

The purpose of this study was to study the behavior of tourists, and the satisfaction of
tourists in traveling in the Yaowarat area Bangkok is quantitative research. The questionnaire
was used as a tool to collect data from the sample group. Tourists who come to travel to the
Yaowarat area. Bangkok during the year 2022, a total of 200 people were used to analyze the
frequency, percentage and mean. The study found that behavior in traveling to Yaowarat Most
of them travel to Chinatown 1-2 times a month during Friday-Sunday. By traveling with friends
How to travel using a private car intended for dining. However, most of the tourists who visit
do not stay or do not use the hotel. The most popular way of spending money is money
transfer or QR Code. The most popular event or festival is the Chinese New Year Festival. Soft

power in Chinatown that is the best stimulus for the economy is street food. Tourism in
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Yaowarat area as a whole is at a high level. The most satisfying aspects were physical
environment, followed by price, place, people, service process. product and promotion

respectively
Keywords: Yaowarat, marketing mix, tourist behavior
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