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Communication in Tourism Promoting at Wat Huay Mongkol,

Prachuap Khiri Khan Province
NIIANA WL

UNANED
a o leldv 6 d‘ = dl' d‘ 1 a 1 d‘ v v
netilingUsgasaiie 1) Anwanmdymnisdeasivedasunisvesierinmeting
2) UseanSuaveanisidaeiduasunisviaaiedduasunisiaaisrinmeuina 398idun1si98wuy
HANKAIUITTENINMTITOTIA A NLAZN1TITOTUTU U Tnens3deidenmning lvdeyandn
U 12 ALUsENaUlUMIEIIUIU 12 AL 13191NATAIELIAR NTTUNISUSINTIATILNIAA 5 AU
Aunguvwiniensea 2 au JUATRNWTAThenAa 3 au iusiusindeyalagldwuudunivellunig

Y 9
(% L3

dunvalife@nuazdunivalingu wazdinsieideyalaenisadndoasy drunsivedealunn tiu
feyantinvieafivrnslng 150 au uaginviesivaviiiewid 50 au lnsnsruairdeyanin
wnanslduuvasunndueiesdloluise waznsifununudoyauarinazideyasesiosas
Aads nansise nuin 1. anmdgmnisdeasieduaiunisondes Ae Usenisusnnialy
Fnassesudszanuliifioswerilinisdomadlifsnguinviondien Usensiasmaiidmsansening
mhenuwhlrnsdeasiionsianishifiussansam 2. anmilyvinsdeasiunguussnvu Ae
fUseneumsgsiaviansdoassevinanaenvulazsusuiiiteyalidaieu 3. Yyvinisdeans
fuuszmauluiiud fo nsdeans neluguruastiulunmeyanadundnilfunnisdeanslunisd
dusauseninedu 4. mifoansfioduadunisviendien fo fassadwihiiguaidaiou e
asdunwilnennundngy deflidsliasunndomislunisiearsiuneuen 5. dsgdlauas
s lsinvieaiieanmionfisrinvhensea fe Anssuvesinunndign sesan invimiasay
wazlAunsazan 6. Mssuidelunslideyarnans fe Feansuiavuiniign sesasndelanizia
uazdeyana 7. Ussinnuesdeiifdrutslumsdndulanvieaiiorinvhensna fie desnawuuiniian
sesa9ndodu uavdoynna 8.ﬁ'ﬂUﬂﬂwiuﬂﬂiﬁ%JWQﬂﬂi%JUiLLﬁﬁﬂViQQLVIIEJ’J%G‘UTJI‘VIEJLL@%‘U’]WiNGﬂJ’Ia
fio AownavuINTign sesawndsionnzia uazdoyana

ANENARY: N15EDENS, N1TVIDTIYD, IR

Abstract

The goals of this study were to 1) investigate the communication issue related to
promoting tourism at Huay Mongkol Temple and (2) assess the efficiency of employing media
to promote tourism at Huay Mongkol Temple. Both qualitative and quantitative research

methodologies were used in this study 12 Wat Huay Mongkol abbots made up the 12 major
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informants in the qualitative study. There are five Wat Huay Mongkol executive directors, two
Wat Huay Mongkol community leaders, and three Wat Huay Mongkol practitioners. Group
interviews and in-depth interviews were used to get the data. and evaluate the information
by drawing judgments Research Division, Quantitative By obtaining information from
documents, using questionnaires as a technique for data collection, and analyzing the data
using percentages and averages, information was gathered from 150 Thai male visitors and 50
foreign tourists. The results of the research found that 1. The problem of communication to
promote tourism was first of all, the sovernment sector allocated insufficient budget, causing
the communication to not reach the tourist groups. Secondly, the lack of participation between
departments makes communication for management inefficient 2. Lack of communication between
business operators and the community results in unclear information, which is an issue in
public communication 3. There is a lack of communication in the community's engagement
amongst members as a result of the communication within the community's primary focus on
the individual. 4. Use of communication to advance Without a defined oversight officer,
tourism is the message. Thai is used instead of English in the text. Not all communication
channels with the outside world are represented by the media utilized. 5. Attractions and
factors that lured visitors to Wat Huay Mongkol included the temple's activities most, followed
by the area's breathtaking beauty 6. The most effective kind of mass communication is media
perception as a source of news information. Ad hoc and personal media come next. 7. The
media played the largest role in the choice to visit Wat Huay Mongkol. other media and
personal media come next. 8. The media has the greatest capacity to raise awareness among

Thai and international tourists. Ad hoc and individual media came next.

Keywords: Communication, travel, Wat Huay Mongkol
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