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The Influences of Online Marketing Communication on Intention, Financial Support,
and Online Words of Mouth to Zoo Visiting Among Customer in Thailand
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Abstract

This research aims to study 1) exposure to online social online marketing
communication 2) to study the Influences of online marketing communication on Intention 3)
to study the Influences of online marketing communication on financial Support 4) to study
the Influences of online marketing communication of online words of mouth. Using a
quantitative research model Data were collected with a questionnaire of 400 sets. The
population used in this study was people who had at member of zoo Thailand Facebook 7
page official. Data were analyzed by descriptive statistics using frequency, percentage, mean
and standard deviation. Hypothesis is tested with Multiple Regression Analysis (MRA) and
multiple regression analysis at 0.05 level of statistical significance. 1) The result of research
found that the sample exposure online social online marketing communication in all tools

was on frequently level and LINE was on frequently level mean 3.78 2) Online Marketing

Communication LINE( = 0.179), TikTok(} = 0.157), Facebook([3 = 0.133) Influences of

Intention to Zoo Visiting Among Customer in Thailand 3)Online marketing communication has

Influences on financial Support 8.1 percentage (Adjusted R Square = .081) LINE 0.203 (B =

0.203) Influences on financial Support 4) Online marketing communication 38.1 percentage

Facebook(3 = 0.112), Website( = 0.147), Twitter(} = 0.179), TikTok(} = 0.176) wag LINE( =
0.136 ) Influences on online words of mouth. Influences on online words of mouth. The results
of research can be useful for planning online social marketing for support Intention, Financial
Support, and Online Words of Mouth to Zoo Visiting Among Customer in Thailand most
effectively.

Keywords: Intention, Financial Support, Online Words of Mouth, Zoo
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vensiens saulay] vesfuilnalunsvionienaudng

2. iieAnwdvEwansiUndunsaeansnisaansesulatiitive aruddalunsvieadienaudns
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3. WefnwdnsnaniaUadunisdeansnisnaineeulauiiline n1satuayunIenisty
il

L3

4. Wa@nwdnswanisiasunisaeansnisnaineaulall

o N1sUenmevsulal

YDULVANTTIVY
1. YouiniulsEns: fnduandnleglu Facebook Page vasasdnsanudniusmalne
2. mauwmé’mmﬁam: fUsdasy beukn Facebook, Website, Instagram, YouTube, Twitter,
TikTok, Line wag@nufanlssy bown AR N3EtuALENINITRY Wagnsuandeosaulall
3. Yaulwaaunal: udayaluginfousuau w.e.2565 Wuszeziian 1 beu

WBNsAntUNTITY

1. udeyarunuvasuanuesulatangifuaudniieglu Facebook Page ¥8383n13
audn iwisszmelnedta 7 wis S 400 regs TaglEBmadusegauuutugiinudadauie
(Proportional Stratified Sampling)

2. \nesdtefildluntsifusiusandona: wuuaeuniu (Questionnaire) i 3AYT umu
fnqusrasdvosnside dadudnvazdaiuuaieda (Close-Ended Question) wiseenidu 4 dw

9
¥ '

fail 1) msasunisieansnmanainesulatl 2) anudslalunmsluviondienaudnd 3) nsaduayu
N9N153U 4) nsvenseeaulal Wuuinsin 5-Point Rating Scale

3. maiusauswdeya: 14n19398139U5una (Quantitative Research Methodology) ol
wuuaeuayl (Questionnaire) uipesilelunsifusiusiudoyamalssns
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4. n13eseideya: N1 eviteyaaifidanssaun (Descriptive Statistics Analysis)
Q’%ﬁ"}’ﬂ%ﬂﬁmmmﬂ’amﬁ, Lovaz, ALaae, LLazd’mLﬁmwummgm N1TIATIEVTBYALTIBUNIY
waNITIATIEINSaRnRENYAN (Multiple Regression Analysis: MRA) \iednwUszavBnavesnis
doansnisnainesulanatefulsiidonnudde N15aUALUNIINITEY LaENITUBNABNIY
poulall

NAN13I8

N5ATIEdayaLdans T

NNTAATITRTayanuInguiiegvdlngduwemdgs G 243 au Aadusesay
60.8 flongszning 31-40 U S1uau 189 au Anidufesay 47.3 fsgldlaetade 30,001 - 40,000 U
Aolfau $1uu 162 Au Anlluseway 40.5 Tnefldaa uninlan 11U 180 au Andudesas 45.2

mMinsimadaduniasfienisieasmanainaaulal

AN 1 hansAtafsuwardIudeuuuNInggIueInIsllasuLA3 8allon15d0a15N130a1AN UGS
aoulail LINE

Auus AadY (Mean) d'ml,fi'mmummg'm (D)  msuvanataya
Facebook 3.70 858 Uounds
Website 2.84 792 TERTES
Instagram 3.74 877 ‘U'%JEJﬂ%Q
YouTube 3.75 935 Uoumds
Twitter 3.67 861 Uounsq
TikTok 3.72 635 Uounds
LINE 3.78 635 Uounds
33 3.60 463 Uauass
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poulail
fauus Aade daudeaiuy mswdana
(Mean) WA (S.D.) doya
ausdlalunisluviesiieaaude’ 4.06 644 10
auddlaiiagluinedn’ fildAnnurudesoulad 3.77 750 110
ausdlalunsidhsanfanssuneluaiudng 3.87 774 11N
mussladsiemifeafuaudniiudessula 3.98 858 1N
auddladhasnsuansdn 3.83 824 110
ausdladh s fuisvedn e aiieafuveu 3.77 863 110
arwidlalumsdududoyansvieniienaiudng 3.86 809 1N
394 3.88 417 un
N1531ATILUNTENUEYUNINITRUAREILER
Gﬂ'i']ﬂﬁl 3 LLa@ﬁﬁhLﬂa‘lﬁlLLa%ﬁi'JUL{‘JIENLU'L!?J']m'iﬁflusllQQﬂqiﬂﬁUﬂHUW'}Qﬂq5[:3‘14@'@3']145@5
fiauus Anade doudeaun  nsudana
(Mean) WINTFIU daya
(s.D.)
ANUABINITUSARUIALARIUERD 3.99 560 110
ANURBINTURUATRTlwaI 3.87 664 )
ANUREINSAtUaUNISNTAIAlY LIVEYesaudn] 3.90 766 1N
ANNABINSINTIMAINTIUNSFaUdn Tluaiudn 3.80 816 tly
audisssatiuayumemsuuuesulatideldiuruns 3.82 776 )
anevenan (LIVE) Uasaiudn’
Ao steRudmiindudlumudnd Weatvayuamudn 3.96 829 1N
musnsteauiesuladvesaiudns liud @otn finmn 3.83 810 11N
nazil warannuneslatvesanudnd weatuayuaude’
524 3.88 343 N
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AN5ATITIINTSUBNsaaaulalsaaIuEn

A3 4 wansAdekavd s ULIInIgIuTRINISUBNFNeaulal

fauus Aade druidsauy nsuUang

(Mean) 13§14 (S.D.) Uaya

nsnALARsATIAALL (Comment) Uuitiovmaaula] 4.03 650 vanads
nsnadsdte (Share) vuiifemesulatvesaudnd 3.88 687 vaunds
nanm uansnIL3an (Like) vuilevnesulativosaiudng 3.92 684 vanads
msnanaNds (Tag) faufisdn vuilomeoulat 3.71 856 vonnds
nanadsdarman (Chat) lisyaraduuwiemenulat 3.73 782 vaunds
nsnatinynan Ll (Location) vesaudnivudoooulat 3.87 872 Uonads
15l #uswudin (Hashtag) vesanudniuudossula 3.81 850 Uouass
57 3.85 422 Uounss

N153ATILAFDALTIDYNY
duuAgIun 1 n1sUasunisdeansnisnaineeulauddvinadennusadlalunisluviesiien
audariviauuvanuiasazwuvesulal

A13N7 5 NaN1TIATIERNITaRn RN ANYRINISaTuN1sFeaIsnsnatnesulat B nasde
ANMUAILDUNS UMD AEEIUER I IwUUADUNS WAz hUUDaUlall

\w3nsilansaoansnisnanneaulay b B t Sig.t
Facebook .097 133 2.622 .009*

Website .004 .006 .094 .925

Instagram 0.76 114 1.833 .068

YouTube .058 .087 1.364 173

Twitter .058 .093 1.554 121

TikTok .097 157 2.671 .008*

LINE 118 179 2.736 .006*

Adjusted R Square = 0.188, F = 14.171, Sig.F = .00
* QlpdAnsadfinszau 0.05

416

- - ——



Y
nsUsErRAvINSLaiaUDNAIUITEITAUYIR AT 5
FUN 3 WP WA, 2566

— - - - — A STw— -

— e e ——— — e —

AuNAgIUN 2 MalasunisdeansminaineeulatiidvwasensatuayumnsRusoaIude

ININA 6 HaMTIRTRVNMIaRaeeaueIN1slaiumdeasmraneeulauildvisnasienmsaivayy

NUNITRUADAIUERD

w3nsilansaeansnisnanneaulay b [3 t Sig.t
Facebook .047 .078 1.443 150

Website .000 .000 .003 .998

Instagram .043 .078 1.174 241

YouTube .022 041 .608 544

Twitter .008 015 .230 818

TikTok 027 .053 .851 395

LINE 110 203 2.909 .004*

Adjusted R Square = .081, F = 6.001, Sig.F = .000

* QlpdAynsadfnszau 0.05

AuNRgIun 3 Mslasunsdearsmsnainesulatiidvinasie nsuensieesulatvesaudni

MINA 7 HaMTIeTEiMsanneenvAaessiUasumsieansnsnanesulauiidviswasiensuensie

paulau

\wiasilansaedsnisnatnsaulay b B t Sig.t
Facebook .083 112 2.520 012*

Website .109 147 2.679 .008*

Instagram .061 .090 1.661 .098

YouTube .001 .001 .020 .984

Twitter 114 179 3.428 .001*

TikTok 110 176 3.424 .001*

LINE .091 136 2.386 .018*

Adjusted R Square = .381, F = 36.033, Sig.F = .000*

* Ity neadansesau 0.05
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1. Mslasunisdeansnisnaineaulall afusienalafell :nN1TIeNUIINGUAIeE1eE
nsiUasunsdeansnseanesulallagsiuegluseAuusuass dennaesiu Tana dudaian (2559)
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