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The Influences of Digital Marketing Communication on Online Concert Viewing

Behavior among Consumers through the Theory of Reasoned Action
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Abstract

The purpose of this research was to study the influence of digital marketing
communication on online concert viewing behavior among consumers through The Theory of
Reasoned Action. The sample used in the research is the population who follows Facebook,

music label and band, 400 people. The statistics used to analyze the data were frequency
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distribution, percentage, mean, standard deviation and Multiple Regression Analysis. The
results showed that Digital marketing communication exposure tools influenced attitudes
toward online concert behavior, including Instagram, with an influence level of 0.108(ﬂ=0.108)
and Website had an influence value of O.148(ﬁ=0.148). Digital Marketing Communication
Exposure Tool Subjective Norm on online concert behavior was Facebook with an influence
level of 0.174(f3=0.174), YouTube with an influence level of 0.157(f3=0.157), and Application
with an influence level of 0.195(,8:0.195). And digital marketing communication exposure
tools influenced online concert behavior, for example, Application had an influence value of
O.129(,8:O.129) and Website had an influence value of O.204(,8:O.204). The results of this
research can be used to plan digital marketing communications to effectively promote online

concerts among consumers.
Keywords: Online Concert, Digital Marketing Communication, The Theory of Reasoned Action
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