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Abstract

This study aimed to investigate a guideline to increase the number of Huang Yai loan
applicants of Government Savings Bank Nonthaburi Region 1. Data were collected using a
questionnaire with the sample of 375 persons and an interview with persons relevant to loan
offer. The study results indicated that the differences on age, career, and monthly income of
customers had an effect on decision making on applying for Huang Yai loan of Government
Savings Bank in a different way, with the statistical significance level of 0.05. The marketing
mix factors (6Ps) affected the decision making on applying for Huang Yai Loan at 76.00%. From

the results of the study, SO strategy was selected as a solution to the problem. The reasons
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are as follows: (1) Use specific advertising and public relations media to target customers. (2)
Use advertising media can raise awareness among target customers quickly and thoroughly,
and (3) Increasing skills, knowledge, expertise and understanding of credit products for
employees so that bank staff can give advice to customers efficiently It also creates more

impression and satisfaction with the bank's services.
Keywords: Marketing mix (6Ps), Huang Yai Loan, Government Savings Bank.
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