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A Study of Service Quality, Personality and Service Processes Given Affecting

Organizational Image of Low-Cost Airlines in Donmueng International Airport
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Abstract

The objectives of this study were to investigate the influence of the service quality,
personality, and service processes which affect organizational image of low-cost airlines in
Donmueng International Airport. The questionnaire is the main Instrument for collecting data
in survey research. The samples are 300 passengers in Donmueng International Airport. Data
were analyzed using descriptive statistics including percentage, mean, and standard deviation
as well as inferential statistics including, analyzing all three assumptions. In addition, data were
analyzed through Simple Regression Analysis and Multiple Regression Analysis. The results of

this study indicated that the service quality, personality, and service processes affect
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organizational image of low-cost airlines in Donmueng International Airport with a statistical

significance level of 0.05
Keywords: Service Quality, Personality, Service Processes, Low-cost Airlines
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