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Abstract

Today, online marketing is one platform that greatly aids in publicizing and promoting
the sales of goods and services. Most businesses are significantly turning to online marketing
because businesses can profit greatly from online marketing. There are numerous channels
available for online marketing that can be employed as necessary. It is a crucial instrument
that many companies use for public relations, to raise awareness of their goods and services,
and to boost sales. The target audience can also be reached. There are many intriguing
material forms available. It can assist cut back on excessive advertising costs and precisely and

consistently monitor results. Through this platform, customers and business owners can
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achieve two-way communication quickly and easily. The objective of this academic paper was
to present academic concepts and a review of relevant literature exploring the marketing mix
factors influencing consumers’ purchasing decisions towards online shopping via the LAZADA
application including the history of Lazada, electronic commerce, online marketing mix factors,
purchase decision and marketing mixes factors relating to decision to decision making product

online with Lazada of consumers.
Keywords: Online marketing mixes, The Purchasing Decisions in Online Products, LAZADA Application
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o

AUABINTS (Need arousal or Problem recognition) e n1sig@esustlamvsegnnseiu
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