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Abstract

The purposes of this research were to 1) Study the level of opinions about the
marketing mix factors of products and services that affect brand loyalty, Do Home Public
Company Limited, Do Home Rangsit Branch, Pathum Thani Province, a case study of Do Home
Public Company Limited, Branch Do Home Rangsit, Pathum Thani Province 2) Marketing mix
factors of products and services that affect brand loyalty Do Home Public Company Limited,
Do Home Rangsit Branch, Pathum Thani Province, case study Do Home Public Company
Limited, Do Home Branch Home Rangsit, Pathum Thani Province, was a quantitative research.
Apply the concept of service marketing mix factors. and the concept of loyalty by using a

questionnaire as a tool for collecting data.
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Table 1: Industry potential ranking by country

1 United States 17 Taiwan 33 Sweden 49 Lithuania

2 China 18 India 34 Greece 50 Morocco

3 Germany 19 Netherlands 35 Thailand 51 Portugal

4 United Kingdom 20 Korea 36 Indonesia 52 Tunisia

5 Japan 21 Brazil 37 Peru 53 Czech Republic
6 France 22 Singapore 38 Philippines 54 Croatia

7 ltaly 23 Argentina 39 HongKong 55 Romania

8 Saudi Arabia 24 Poland 40 Colombia 56 Hungary

9 Russian Federation 25 Finland 41 Malaysia 57 Slovak Republic
10 Spain 26 Belgium 42 Kazakhstan 58 Slovenia

11 Switzerland 27 lIsrael 43 CostaRica 59 Latvia

12 Canada 28 Denmark 44 BruneiDarussalam 60 Cyprus

13 Ireland 29 Norway 45 Luxembourg 61 Bulgaria

14 Mexico 30 Chile 46 Vietnam 62 Iceland

15 Australia 31 Austria 47 South Africa 63 Estonia

16 Turkey 32 New Zealand 48 Cambodia 64 Malta

Source: OECD, calculation by Krungsri Research
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