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Abstract

This article is a documented study. By collecting data from concepts, academic works,
research results, news articles related to integrated marketing communications that affect the
purchasing decision of alkaline drinking water. It aims to present the ideas of scholars and the
findings of research supporting that. Marketing factors related to purchasing decisions include:
1) Integrated marketing commmunications such as advertising, sales by staff. promotion public
relations online marketing Therefore, businesses should apply integrated marketing
communications to reach their target customers. make customers aware learning, motivation,
and positive attitudes towards products and services so that ultimately customers decide to

buy products and services.
Keywords: Integrated Marketing Communications, buying Decisions, Alkaline Water
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