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Abstract

The objectives of this study were 1) to study the motivation for independent tourism
of tourists during the COVID-19 era and 2) to study the differences of personal factors and the
motivation for independent tourism of tourists during the COVID-19 era. The sample group
was 400 Thai tourists traveling independently during the COVID-19 era. The statistics used in
the data analysis were frequency, mean, percentage, standard deviation T test and the F test.
The results showed that 1) The most driving factor motivation was to escape the hustle and
bustle of the COVID- 19 situation, while the most attractive factor was tourism stimulus. "We
Travel Together" project, where the government supports hotel costs 40% of the price of

accommodation and 2) independent tourists with age, occupation, monthly income. and
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different status The incentives for tourism in the COVID-19 era were significantly different at

0.05 level.
Keywords: Incentives / Independent Travelers / COVID-19
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