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Abstract

The objectives of this article were to study the quality of service affecting the
decisions to repurchase the service of car rental service for tourism : a case study of Budget
Thailand. This research was quantitative research. The SERVQUAL theory, buying decision
process theory, and repurchase theory are applied for this study. This research used 400
purposive sampling who did the online questionnaire by themself. In addition, the statistics
consisted of percentage, frequency, mean, standard deviation, and multiple regression
analysis. The research findings indicate that most of respondents were male, aged 32 - 38
years, occupations were private employees, income range 10,001-20,000 baht per month.

The service quality especially tangibles responsiveness and empathy affected the decision to
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repurchase the service of car rental users for tourism purposes with statistical significance at
0.05.

Keyword: service quality; repurchasing; car rental service
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W1 (Multiple Regression Analysis)

AMAINATTUING S.E. Beta t Sig. fwilnnazveuduase
Tolerance VIF
sunudugusssuuesuinis 0.075 0354 5829  0.000%* 0.360 2.776
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R=.690, R°= .477, Adjust R*= .470, F-Value=71.770, Durbin-Watson=1.874, S.E. = .329
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