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Influences of Online Media Exposure and Service Quality on Consumers’ Decision to

Use Food Delivery Services: A Case Study of Food Panda in Uthai Thani Province
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Abstract

This independent study aimed to study the extent that personal factors, online media
exposure, and service quality factors affect the decision to use Food Panda delivery service
among consumers in Uthai Thani province. The sample group used in this study comprised 400
consumers in Uthai Thani province who had used Food Panda delivery service. The instrument
used to collect data was a questionnaire. The statistics used to analyze data were percentage,
mean, standard deviation, independent sample t-test, and multiple regression analysis. The

study results revealed differences in consumers’ personal factors, including weekly service
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frequency and amount spent per purchase, affected the differences in their decision to use
Food Panda delivery service. The four steps in the selective process of online media exposure
comprising selective exposure, selective attention, selective perception and interpretation,
and selective retention, all influenced the decision to use Food Panda delivery service among
consumers in Uthai Thani province. Moreover, it was found that the dimensions of service
quality factor comprising assurance, tangibility, empathy, and responsiveness, all affected the
decision to use Food Panda delivery service among consumers in Uthai Thani province
whereas the reliability dimension demonstrated no effect on the decision to use Food Panda
delivery service among consumers in Uthai Thani province at a statistically significant level of
.05.

Keywords: food delivery service, online media exposure, service quality
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