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Abstract

The purposes of this research were to analyze the demand behaviors and marketing
factors affecting the purchasing decisions of Generation Y consumers of the healthy Ginkgo
dessert products. The study was conducted with 100 Generation Y consumers, with the topic
of questions to know the behavior, demand, and marketing mix factors affecting consumers'
decisions to buy healthy ginkgo nut desserts. Consumer screening was carried out by selecting
consumers who often eat or have eaten ginkgo nut in a dessert form. The results showed that
most of consumers want to consume ginkgo nut with longan juice. The required dessert is
characterized by low calorie sweet and using sweeteners instead of sugar, respectively. For
the product factor analysis, it was found that the characteristics that consumers prefer are
cleanliness and taste, respectively. In terms of price factor, it was found that the characteristics
that consumers prefer are the reasonable price with product quality and reasonable price with
size of dessert, respectively. For promotion factors analysis, it was found that the consumers
pay more attention to promotion that buy 1 get 1 than online advertising. Finally, in terms of
distribution factor, it was found that distribution channels should make it easy for consumers
to find the products. The results of this research can be used as a guideline to develop healthy
ginkgo nut dessert products to meet the needs of the generation Y consumers, who will pay

more for healthy products.
Keywords: Consumer behavior/ generation Y/ healthy dessert products/ marketing mix factor
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