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Abstract

The purpose of this research was to study the factors of marketing focus that consisted
of customer focus. Competitor Focus and the focus on coordination within the organization
that affects the educational technology, business performance. The sample group used in this
research was 310 professors at Srinakharinwirot University by stratified sampling. The research

tool was a questionnaire that was tested for conformance with research objectives from
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experts and confidence from a sample of similar characteristics. The statistics used in the data
analysis were frequent, percentage, mean, standard deviation and regression analysis. The
results showed that the three marketing focus factors, namely customer focus, affect the
marketing performance of the technology business the most. followed by the focus on

competitors and the focus on coordination within the organization, respectively.
Keywords: Marketing focus, Marketing Performance, the Educational Technology Business
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