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Abstract

This research aims to study the demographic characteristic, brand equity and buying
decision process in condominiums. In addition, aims to study the demographic characteristic
affecting buying decision process condominiums and study the relationship between brand

equity affecting buying decision process condominiums. The research methodology was the
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quota sampling and accidental questionnaire for the quantitative method by collecting data
from 320 people. The data was analyzed through the use of frequency, percentage,
arithmetic mean, standard deviation and multiple regression analysis. The results found that
the Perceived Quality, Brand Associations and Brand Loyalty of brand equity affect
purchasing decisions in condominiums in Mueang Chiang Rai District, Chiang Rai, which are all
three factors in 68.1 percent. Meanwhile, Brand Awareness does not involve buying

decisions in condominiums in Mueang Chiang Rai District, Chiang Rai.
Keywords: Brand equity, buying decision process, condominium
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