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Abstract

This research had the objective to study online program production of Tam Jai Tud
show. In this research, the researched applied Qualitative Research in collecting the data by
studying online program production and communication strategy of Tam Jai Tud show. The
researcher used program analysis method for 10 aired episodes from July to December,
2019 and interview information from Chae Show which was aired at GMM25 on 25 January,
2019. From the study , it was found that the program producer had creative thinking and
creative process in 4 steps as follows. 1) planning before producing the program 2) program
production preparing 3) shooting 4) process after program production and program producer
used communication strategy by using content marketing to increase interesting feature and
the content was created to have an outstanding point and different from other programs.

This was done by host with personal identity in the program operation which made viewers
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to remember and to be attracted to viewing the programs. Before airing the program, there
would be an interesting teaser to attract the interest of people and stimulate people to

come and watch the next episode.
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