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ABSTRACT
The purpose of this research is to study the marketing communication of Honda cars

on social networks. Facebook Fanpage: Honda Thailand. The objective is 1) To study the

integrated communication methods of Honda cars. And 2) To study the reaction of the

610



MsUsE AT NTUORAN T T AUTIT AT o “GRADUATE SCHOOL CONFERENCE 2019”

recipients to the content presentation on Facebook fanpage, Honda Thailand by studying
through the reaction of the recipients to the content presentation on Facebook fanpage
Honda Thailand by this research is qualitative research (QR) in a content analysis (CA), The
researcher collected data through content analysis. By collecting data from content or
content from 81 posts until 1 January 2019 to 31 March 2019 on the Facebook page Honda
Thailand to record the code for content analysis (Coding Sheet) by making a table to Study
the form and amount of content together with the relevant concepts and theories as a
guideline for data analysis. By the quality data collection process consists of 3 analysis steps
is 1. Data Reduction 2. Data Display 3. Conclusion Drawing and Verification then analyze the
data according to the relevant theoretical concepts

The study result indicated that the integrated communication form on Facebook
fanpage, Honda Thailand, has 5 types as follows: 1) Advertising. 2) Sales promotion. 3)
Activity marketing and experience. 4) Public relations and giving News. 5) Marketing that is
interactive on online media and from the analysis of the content format that appears on the
Facebook page of the Honda Thailand fan page, The most is Public relations and news. For
the content types that people come to show the response like, comment and share the

most, which is advertising.
Keywords: Integrated marketing communication, Facebook Fanpage, Honda Thailand
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