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Abstract

The research “Factors in making decision of TV Muslims White channel supporters”
has 2 research objectives which are (1.) to study the content and the presentation format of
TV (Muslim) White Channel, (2) to study the factors of making decision to support TV Muslim
White Channel.
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This research is qualitative research which uses content analysis and in-depth
interviews. It is based on content analysis of program type and presentation format of
broadcasted programs on TV Muslim White channel, in total 43 programs. In the part of in-
depth interview, it is interview of 10 TV Muslim White channel supporters.

The results were as, the factors of making decision and the reasons to support of TV
Muslim White channel supporters came from the 43 various programs that were similar to
other free TV channels, all genders and age were able to watch and the contents were
correct according to Islamic principle. As from in-depth interview, interviewees said similarly
that contents and formats of main programs of the highest percentages covers 3 types
which are general knowledge 18 programs, question & answer 8 programs, and news 8
programs. The most popular program is Islamic question & answer program. The analysis
result of the decision factors for the supporter of the Muslim channel, White channel was
found that the religious beliefs and personal beliefs in Sheikh Rida Ahmad Samadi, the

organization executive, are the factors for making decision of supporters.
Keywords: Decision making factors, TV Muslim Channel
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