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Signs Presented in Television Commercials of Ganier Facial Foam Brand
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Abstract

This research is qualitative research, aim to study and analyze signified meaning in
advertising film in case of Garnier facial foam product, focusing on the ladies’ product. Two
versions of 15-second short advertising films performed by Thai actresses were subjected.
These films were broadcasted via www.youtube.com during 2016-2017. The method used
for theme analysis was semiology.

According to advertising films, we found that there were four points in the
advertisements theme, 1) Individualism: This indicated that Thai social has become more
individualism, in other words, people lifestyles had been changed to the independent lives
and identifying themselves as they liked; 2) Consumerism: The advertisements contained

signs of materialism in Thai society, implying that social appraised ordinary things as
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valueless, and inclines to be obsessive with ongoing trend, 3. Sex-product: there are signs of
sex-objectification from men toward women, judging by appearance and also define
beauties with slender, white skin, curves and brightened face. Only women who got these
terms were accepted as beauties, and 4) Self-Identification: The signs reflecting that people
presented themselves without their authentic identification, but rather chose to show in the

way accepted by social.
Keywords: Sign , Individualism , Consumerism
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