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Abstract

This research is aimed to study the content format of the content marketing
presentation of Facebook fanpage: CP-Meiji Thailand. This study was a qualitative research
that conducted data by using content analysis on existing posts in marketing communication
channel of Facebook fanpage: CP-Meiji Thailand for last 3 months, from 1 January, 2019 to
31 March, 2019 and totally 40 posts and also used coding sheet as a tool for content
analysis.There were 3 steps of data collection methodology including 1. Data Reduction 2.
Data Display 3. Conclusion Drawing and Verification. After that there was analysis the
information according to the related theories.

The result shows that the formats of content marketing including 1) Entertainment
2) Inspiration  3) Education 4) Convince. Moreover, the contents of Facebook fanpage: CP-
Meiji Thailand according to the Marketing Mix (4Ps) consist of 1) Product 2) Price 3) Place 4)
Promotion and there are 6 types of content presentations including 1. Text 2. Link 3. Picture
with text 4. Video 5. Live activities 6. Album. And finally, the contents that have the most-
liked is Video concisely, the content that have the most comment is Live activities because
live is the best way to interact with viewers in real time and the viewers can join on the live

in real time and the link is the most content for sharing.
Keywords: Content, Facebook Fanpage
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