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Abstract

The aim of this research is to learn more about problems & obstacles of doing
content marketing on Ch3Thailand YouTube platform and to better tactics and strategies for
it. The way the research was conducted was to 1) analyze the content 2) randomly pick &
analyze 50 of the top video clips from Ch3Thailand YouTube channel 3) do intense
interviews with Ch3Thailand managers and content marketing personals. The research found
that Ch3Thailand content marketing strategies has been focusing on existing TV viewers
while also expanding into newer audience by re-broadcasting older TV programs on digital
platforms and adding additional exclusive content that are craved by Thai viewers. It is also
found that many elements of Ch3Thailand YouTube channel get updated all the time.
Namely, the content, the cover photo, categories for easy access and discoveries, which all

amounts to the general public's Ch3Thailand brand awareness and engagement.
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