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Guidelines for creating applications for collecting performances and promoting the

classical music market on smart phones
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Abstract

The objectives of this research were to study the guidelines for creating an
application for collect the shows and promote marketing of Classical music. This research is
Mixed Method Research, consist of qualitative research and quantitative data research.
Qualitative research came from 4 interviewees by in-depth interview as following; 2 Business
experts from Start UP, 1 classical musician, and 1 Application developer. Quantitative data
research, researcher used 400 questionnaires to gathered data analysis and statistics used in
data analysis are Frequencies Distribution, Percentage, Mean, Standard Deviation and
perform hypothesis testing using one-way ANOVA. From the interview, the expert discovered
that the main problem to create the application for collect Classical music shows are the
number of people in the target group is low because the marketing of Classical music in
Thailand is still not growing enough. However, this problem is opportunity to reach target

group directly and covered. For business, the obstacle is revenue that is not too high.
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