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The exposure of ads that effect on the decision to buy a Honda Jazz Car
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ABSTRACT

The purposes of this research were to study the effect of demographic profile
decision making on buying Honda Jazz and to study theffect of media exposure on the
decision making on purchasing the car among Generation Y population living in Bangkok and
the metropolitan area. The questionnaires were distributed to 440 sample. The statistics
used for descriptive and inferential analysis was average, frequency, percentage, standard
deviation, T-test, and One-Way ANOVA.

The study revealed that the majority of the samples were female, aged between 30 -
34 years, and were single. Most of them had a bachelor's degree or equivalent and being an
employee. Besides, They had an average monthly income of 25,001 - 35,000 baht. The
hypothesis testing found that media exposure to Honda Jazz advertisements was varied
differently due to different genders, ages, marital statuses, education levels, occupations,

and average monthly incomes at a statistical significance level of 0.05. Also there were no
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differences between exposure to print media, television media, online media and outdoor

media and the purchase decision a with statistical significance level was greater than 0.05
Keywords: media exposure, purchase decisions, Honda Jazz
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