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Abstract

The purposes of this research were: (1) to study the marketing mix factors of NOM
WOW Shop, Rangsit Branch, Mueang District, Pathum Thani Province. (2) to study consumer
behavior in using NOM WOW service, Rangsit Branch, Mueang District, Pathum Thani Province
(3) To study the relationship between marketing mix factors and consumer behavior in using
the NOM WOW service, Rangsit Branch, Muang District, Pathum Thani Province. The sample
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consisted of 400 people. The research instrument was a questionnaire. The statistical data
analysis were frequencies, percentage, mean, standard deviation and Chi-square correlation
coefficient statistics. The results of the research revealed that: (1) NOM WOW users had an
opinion about overall marketing mix factors as a moderate level. When considering each
aspect found that: the aspect with the highest mean was physical characteristics followed
by service provision, personnel, distribution channels, product, price, and marketing
promotion, respectively. (2) Consumers liked to consume Wow milk, shocking bananas the
most, followed by Wow Matcha milk, Wow caramel milk, Wow Rose milk and Wow
chocolate white milk, respectively. The reason for choosing the service was that they are
fascinated by the flavor of the drink. The popular time to use the service was between 16.00
- 18.00 hrs. The cost of each consumption was between 100 - 200 baht. The maximum
frequency of usage per week was 1-2 times and most of the consumers decided to access
the service by themselves. (3) The overall marketing mix factors are related to the consumer
behavior in using the NOM WOW service, Rangsit Branch, Mueang District, Pathum Thani

Province, at the 0.05 level of significance.

Keywords: Marketing mix factors, Consumer behavior
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