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Behavior of Customers Living in Bangkok in Ordering Food via an Online Application

£ (3 ) 1
WYNTNIUA ASYELA
s.pachpornkan@gmail.com

o ¢2

JRIMIANTIATY AS.5UFINEG TURTYSnY
Sthabhiran@hotmail.com
1 U =2 L a a v a a L2 L U
UnAnwmanansusnisgsiaumUngin umine1desvdgaiugium

2 3 { <2 a U L U
919158NUINWN HMNINYIQYINVNSIUFUUN

unAnga

meiendiiifnusrasdiiofnumginisnsliuinisdomsiiuseuniinduresuilon
lulangannuniuas Suunaiudeyadnuaen1uszrInsmans Lown Lie 918 sEAUNISANY
019w Tlfiadedoifon Tunsideaeilidunsidoisetionn dnquinodadeduilnaluiun
nguVWAMILAT $11au 400 au Tegldnsdudegisuuuianzas IWuuuasuauduaiodielunis
uTteya adanltlunsieszh Wi @fif t-test, F-test

ansvadeUaNNAgIu wui Jedesulsrannsmaniinadenginssunislduinisdenmns
rnuneUndedureaiuslaelulwangaymamuas nui e o1y M3Anw 013w wazeldiadesie
Weu TanuduiusiungAnssunislduinisdeemisdiuneundintuvesguilaaluiun
ngamumuas Tududldirelunsdsemns anudlunisliuinnsdionms srsnaniilduinnsds
9913 Uspnnamnsiids wazn1sdienmsrnuseundiaty egnadifuddynsadnfisesu 0.05

AEIARY: NOANTIUNISLEUING, LeUnaATu

Abstract

The objective of this research was to examine behavior of customers living in
Bangkok in ordering food via an online application. Specifically, this study studied the
relationship between the customer behavior and their demographic background including
gender, age, educational level, occupation, and average income per month. This research
employed a quantitative method. The sample consisted customers living in Bangkok of 400
customers, obtained via purposive Sampling. Data were collected with the use of a
questionnaire and analyzed by t-test, F-test

The results of the hypotheses testing revealed that the demographic factors had an
effect on the behavior of the customers living in Bangkok in ordering food via an online
application. Specifically, it was found that gender, age, educational level, occupation, and
average income per month had a relationship with the customer behavior in terms of the

expenses paid for the food ordered, frequency of food ordering, period of time of food
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ordering, types of food ordered, and using an online application for food ordering, with a .05

level of statistical significance.
Keywords: Behavior in using services, Application
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