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Integrated marketing communication factors affecting on Honda City cars buying

decision among users in the All New City Club closed group Facebook Thailand
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ABSTRACT

This research aimed basically at exploring the impact of integrated marketing
communication (IMC) factors on decision making to purchase Honda City cars among the
members of the All New City Club, a closed group Facebook Thailand. The sample group

consisted of the 412 members of the group. The collected data were analyzed descriptively
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using mean, percentage, and standard deviation, and the hypotheses were analyzed using t-
test, one-way ANOVA, and Pearson’s correlation.

The findings revealed that most of the respondents were single males, aged between
25 and 29 years, holding a bachelor’s degree with an average monthly income of 15,001-
25,000 Baht, and working in private firms. They identified themselves as being the owner of
the car they are using. The hypothesis testing revealed that the respondents’ different
gender, age, career, and marital status significantly affected their different purchase decision
of the Honda City cars. Likewise, their gender, age, and monthly income also significantly
and differently affect the integrated marketing communication. Moreover, a significantly
positive but low correlation was found between the personal selling aspect of IMC and
purchase decision of the Honda City cars, while a significantly negative and low correlation

was found between direct marketing and purchase decision of the Honda City cars.

Keywords: Integrated marketing communication / Purchase Decision / Honda City Cars /

Members of All New City Club the closed-group on Facebook Thailand
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