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CORRELATION BETWEEN MARKETING MIX, ATTITUDE AND WEBSITE QUALITY TO
CHOOSING SHOPUP WEBSITE SERVICE OF NETDESIGN HOST COMPANY LIMITED
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Abstract

This research aims to study the level of marketing mix, attitude and website quality
and analysis correlation of marketing mix, attitude and website quality in choosing Shopup
website service of Netdesign Host company limited.The samples were selected 400 website
interested customer by quota sampling method. The author, questionnaires were used to

collect the data which analyzed by using Descriptive Statistics as frequency, percentage,
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mean, standard deviation and Pearson correlation. Reliability of questionnaires was 0.96 by
marketing mix was 0.95 , attitude was 0.93 and quality website was 0.94. The results of the
study showed that choosing Shopup website service of Netdesign Host company limited ,
people marketing mix were ranked at high level and cognitive attitude were ranked at high
level and system quality were ranked at high level. Considering the relationship between

marketing mix, attitude and website quality showed that it is related.
Keywords: Marketing Mix, Correlation, Website service
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