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Abstract
This study aims to; (1) investigate the significance of E-Commerce elements which
affect to Shopee online shopping application products purchase decision behavior of

Mahidol University, Nakhon Pathom Province, students, (2) investigate products purchase
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decision behavior of Mahidol University, Nakhon Pathom Province, students, and (3)
investigate the relationship between E-Commerce elements and Shopee online shopping
application products purchase decision behavior of Mahidol University, Nakhon Pathom
Province, students. The representative samples were 230 students and Stratified Sampling
Method was applied following the numbers of student in each education level. The
questionnaires were applied as this research tool and the researcher found that the entire
reliability rate was 0.98, E-Commerce elements reliability rate was 0.97, and purchase
decision behavior reliability rate was 0.96. In term of data analysis, the researcher applied
frequency distribution, percentage, mean, standard deviation, and multiple linear regression
methods. The results found that (1) E-Commerce elements (7C) of Mahidol University,
Nakhon Pathom Province, students was in the highest rank after considered in each term;
the first factor was commercial thus pattern and communicative community were second
and third factor respectively, (2) overall purchase decision behavior of Mahidol University,
Nakhon Pathom Province, students was in the highest rank after considered in each term
found that the first factor was product assessment so purchase decision and information
searching were second and third factor respectively, and finally (3) E-Commerce elements
(7Q) affect to Shopee online shopping application products purchase decision behavior of
Mahidol University, Nakhon Pathom Province, students at the 0.05 level of statistical

significance.
Keywords: E-Commerce elements (7C), purchase decision, Mahidol University students
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