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Abstract

The study for financial facility of border trading zone-the case study of Thailand-
Myanmar border in Mae Sai District Chiang Rai Province—is a survey research which gathered
the data through the questionnaires. The data were collected specifically from local citizens
and entrepreneurs in order to investigate factors controlling the choices for exchanging
foreign currency both official and unofficial market along Thailand-Myanmar border trading
zone- i.e. Mae Sai District Chiang Rai. For a statistical analysis, binary logistic regression was

applied for this study. Results showed that 9.4% of local citizens exchanging the currency in
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the unofficial market. The marketing mix that influences in citizens’ the choices of foreign
exchange market were merchandising factors and physical factors at a 0.05 level of statistical
significance. For entrepreneurs, 16.58% of them exchange their currency in the unofficial
market. The marketing mix explaining the choices were merchandising, physical factor,

advertisement and place of distribution at a 0.05 level of statistical significance.
Keywords: Marketing mix, Foreign exchange, Unofficial market
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